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New Irwin “hang-up” box 


sells on sight... boosts expansive bit sales 
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Irwin Micro-Dial in new ‘“Hang- 
Up" Box. Two sizes: No. 21 bores 19 
standard holes, % to 134”; No. 22 
bores 35 standard holes, % to 3”. 
No. 21 retails at $3.40 each. 
No. 22 retails at $3.80 each. 
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IRWIN 
LOCKHEAD 
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Irwin Lockhead in new ‘Hang-Up” 
Box. Two sizes: No. 1 bores 15 
standard holes, % to 1%"; No. 2 
bores 35 standard holes, % to 3”. 
No. | retails at $2.90 each; No. 2 
retails at $3.45 each. 


Another Irwin first that keeps you in step with today’s 
modern and profitable trend to “sight selling.” Here now 
is a new and versatile “Hang-Up” Box that gives plenty of 
extra “eye and buy” power to Irwin Micro-Dial and Lock- 
head Expansive Bits. Here now is the convenient display 
you have always wanted to move even more of these “best 
sellers.” Simply hang on peg board, nail or pin. 


Small, handy, easy-to-use at multiple traffic points in 
your store. Profitable to use because Irwin’s new “Hang-Up” 
Box catches the eye, creates the urge to buy, boosts self- 
serve expansive bit sales. Depend that this timely Irwin 
selling help for hardware and building supply dealers is sure 
to add many more dollars to your cash receipts — and at no 
extra cost to you. Order Micro-Dial and Lockhead Expan- 
sive Bits in the brand new Irwin “Hang-Up” Box today. 


Free! New Irwin Catalog. The most 
complete and easiest-to-use wood-boring 
tool catalog ever. All Irwin bits and 
special features are illustrated. No 
searching for needed information. Saves 
ordering time, gives balanced stock rec 
ommendations. Write Irwin, Wilmington, 
Ohio, today. 


Order from your Irwin wholesaler today 
The Irwin Auger Bit Company 
at Wilmington, Ohio, USA, since 1885 


Typical store scenes show how Irwin's new and handy “Hang-Up" 
Box displays Micro-Dial and Lockhead Expansive Bits on peg board, 
nail or pin at multiple traffic points for more ‘‘sight sales.” 
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CHAN yg, LOCK 


No. 420 


Hundreds of thousands of tool users 
buy this plier every year... 


- ‘ (> % \. > 
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DO THEY BUY IT 
FROM YOU? 


Every year, hundreds of thousands of 

tool users... including your customers 

... lay their money on the line for the 
Channellock No. 420. They say no other plier 

does so many jobs so well. That’s why it will 

pay you to stock it... catalog it... display it 

up front. You'll like the fast turnover and the 

extra profits of America’s fastest selling plier. Send 


for our new Catalog. 


CHAMPION DeARMENT TOOL COMPANY - MEADVILLE, PENNSYLVANIA 


IT’S EASIER TO STOCK JUST ONE LINE OF PLIERS . - 
| / 
2) a, 
IT’S PROFIT-WISE TO STOCK THE GENUINE CHANNELLOCK LINE 
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This fall increase your sales of Cyclone Lawn Fence 


with an eye-catching lawn-planting display 
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In many sections of the South and 
Southwest late fall is the ideal time to 
seed or plug new lawns. And it’s also 
the time for you to promote the sales 
of lawn supplies with customer-ap- 
pealing displays like the one here. 

In a prominent spot in your store 
set up a Fall Lawn Planting Center. 
Use lawn seed, fertilizer, rakes and 
other tools, and USS Cyclone Lawn 
Fence. Have store clerks primed to 
answer questions about lawn plant- 
ing and to recommend the protection 
of USS Cyclone Lawn Fence for new, 
tender lawns. In connection with this 
display you might also include fall- 
planting bulbs and Cyclone Flower 
Bed Border. 

USS Cyclone Lawn Fence and 
Flower Bed Border are superior 
products. They sell readily, stand up 
well in service and develop good re- 
peat business. The lawn fence is 
available, welded or woven, in single 
and double loop styles and in heights 
of 36, 42 and 48 inches. Flower bed 
border is made either welded or 
woven style and is identical to lawn 
fence in construction. 

Check your stocks of Cyclone 
Lawn Fence today and see your job 
ber for additional supplies. Then use 
these display suggestions to get your 
share of this profitable fall business. 


USS, Cyclone and “‘Red Tag”’ 
are registered trademarks 


USS CYCLONE “RED TAG" HARDWARE 
PRODUCTS include: Bronze, Galvanized Steel 
and Aluminum Screening 


Lawn Fence and Flower Bed Border « Door Mats 
e Aluminum Rose Trellis « Hardware Cloth « 
Catch-All Baskets 


Cyclone Fence Dept. 
American Steel & Wire 
Division of 

United States Steel 


Cyclone Fence, Waukegan, Ill. 
Sales Offices Coast to Coast 
United States Steel Export Company, N.Y. 





RAIN BIRD Precision-JET 


* 


THE BEST LAWN SPRINKLER EVER MADE 


NEW AND EXCLUSIVE RAIN BIRD PRECISION-JET ARM* puts this sprinkler years a ee 


ahead of all others. New arm eliminates all side or back splash, keeps walks, 
driveways and patios dry. Water goes only where it’s wanted. There’s no waste, 
no puddling. 

Ideal for installation along walks or next to buildings, the Precision-Jet can be 
used singly or in combination with other great Rain Bird home and garden 
sprinklers. It is available in three models: the 25PJ, part circle sprinkler; the 
25PJ-FP, part or full circle sprinkler; and the 25PJ-DA, part or full circle 
sprinkler with “Do-All” baffle for controlling distance of water throw. 


Each 25PJ-DA on sled base is individually pack- 
aged in a self-display box that’s a solid shopper- 
stopper. Handsome white sprinkler base, sturdily 
made, offers lawn-time beauty and sprinkling ease. 





For profits that count, you can count on Rain Bird Precision-Jet! Order from 
your wholesaler today; or write, wire or phone direct for complete information. 
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at theVZ Stn anniversary! 


y 
This is your golden opportunity to see 
and buy gift merchandise that will make 
your profit picture pure gold...and to 
celebrate the 50th anniversary of this big 
show that has produced “gold” year 
after year. The California Gift Show has 
grown from 13 exhibitors to more than 
500... displaying more than 5000 lines 
from all over the U.S. and the World! 
Where else but Los Angeles in golden 
California can you shop a complete market 
with such convenience? FREE Shuttlebus 
service between four giant showspots: 


MERCHANDISE MART 
BRACK SHOPS 

BILTMORE HOTEL 

AMBASSADOR HOTEL 

JANUARY 24-29 » LOS ANGELES 


CALIFORNIA‘GIFT SHOW 


DIRECTED BY TRADE SHOWS LTD. + 3510 COUNCIL ST., LOS ANGELES 4 + CALIF. 
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COMMEN T — 


Aloha to Our 13th Western State 


There’s a boom on in Honolulu and the rest of the island of 
Oahu. It hasn’t caught on yet on the other of the seven islands 
but it won’t be long. 


What is causing it? 


The islands produce pineapples, sugar cane, bananas, coffee, 
papaya and other tropical products that have a good market on 
the mainland. For years this industry has been the mainstay 
of Hawaii. 

There are manufacturing firms starting up such as the gar- 
ment industry which has prospered well in the last few years. 
However, the area, which is about the size of Connecticut and 
Rhode Island, is too small to offer much greater growth in 
agricultural products. Its natural resources are small by com- 
parison with our 12th Western State, Alaska. 


Despite this the boom will go on. It will evolve around people 
. . . people who will go to vacation on the islands again and 
again... people who will retire to enjoy the never-ending summer 
and the never-ending friendliness . . . and people who will start 
businesses that can function in a land where the ‘mainland 
rat race” is virtually unknown. 

The new state is a delightfully pleasant place where the entire 
populous lives casually in a comfortably warm climate cooled 
by zephyr-like trade winds. It is a place that is setting an 
excellent example of how people of various races can live together 
harmoniously. The colorful leis that are seen everywhere are a 
symbol not only of this harmony, but also of the genuine warm- 
heartedness of the people of Hawaii. 


With the growth that is due to come, may they never change 
their customs nor their heart. a 
Aloha Nui Loa, 


Util Moen 
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SHERMAN . te NEW for ‘60 
“LONG GRIP” al BL “SHOPPER STOPPER” 
CLINCHER COUPLING “TAIN HOSE GOODS CARD 


ys of " SHERMAN 4 MERCHANDISER 
‘Sheun-alloy RE-USABLE a wl 


COUPLING ery ey, ° featuring 


* Sheun-allery' 
ASK YOUR JOBBER REPRESENTATIVE ABOUT Sifoem alloy’ | 


Youll do better with ugh rg ageod years beat | 


H. B. SHERMAN MANUFACTURING CO., Battle Creek, Michigan 
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A FOOT! 


OxCO FLOOR SWEEP 
MERCHANDISER NO. 1 
DISPLAYS, STOCKS. 
AND SELLS $81.18 
WORTH OF SWEEPS IN 
JUST 2.3 SQ. FEET 













































































Oxco’s sturdy floor sweep display takes 3 DISPLAYS AND 
up less space than a stout sales clerk, if STOCKS SWEEPS 
and sells sweeps on sight! The best FOR EVERY 
sellers in sweeps are displayed right out 

in front, extra stock stores behind 

them. And on the bright top sign is the 

Oxco-developed use table that recom- 

mends the right sweep for the job... 

assures customer satisfaction. 


IT’S FREE! 


This practical Oxco unit works for you 
for nothing! It’s yours free when you 
order your Oxco Floor Sweep Display 
No. 1. You get 18 of the most popular 
Oxco sweeps, matching handles and free 
stand in one shipping container. See your 
Jobber now for prices and full details. 








USES ONLY 
24\,” x 
13%” AREA 
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OX FIBRE BRUSH COMPANY, INC. 
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Merchandise Now In The News 








WEATHER STRIPPING for door fea- 
tures adjustable seal at threshold. Ad- 
just-O-Seal is made of aluminum and 
vinyl for long life. Eliminates need to 
shim threshold. Will adjust up to one 
inch. Can be used for stripping center 
of double doors.—Gossen Weather 
Strip Corp. 
For Details Circle 100 on INQUIRY CARD 


ICE CUBE TRAY has cover to elimi- 
nate spilling. Made of polyethylene 
with snap-on top. Grids are inside of 
cover of Roto-Tray for easy separa- 
tion of cubes. Trays can be stacked in 
refrigerator. Cubes can be removed 
one at a_time.—Republic Molding 
Corporation 
For Details Circle 103 on INQUIRY CARD 


THREE POUND DRILLING HAM- 
MER is forged one-piece head and 
handle. Cushion grip is nylon-vinyl 
that is molded on and absorbs shock. 
Hammer is ideal for masonry driiiing, 
farm and garage use. Tempered tool 
steel is used throughout.—Estwing 
Manufacturing Company 
For Details Circle 101 on INQUIRY CARD 
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FIRE DETECTOR SYSTEM and 
alarm kit for homes and farms. Kit 
contains six detector elements, 200 
feet of wire, staples, screws and four 
zone control panel. Each detector has 
135° setting. Units are operated by 
battery.—Kidde Ultrasonic & Detec- 
tion Alarms, Inc. 
For Details Circle 122 on INQUIRY CARD 








PUSH-BUTTON JALOUSIE opens all 
louvers instantly without cranking. 
Automatic action of factory installed 
Touch-O-Matic push-button is smooth. 
Operates without motor or batteries. 
Simple mechanical principle opens 
louvers from top to bottom.—Univer- 
sal Fabricators, Inc. 
For Details Circle 102 on INQUIRY CARD 
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PAPER CUP DISPENSER for the 
home. For kitchen, bathroom or 
workroom, the Cupomatic is sanitary. 
Dispenser attaches to wall with adhe- 
sive. Cupomatic holds 50 standard 
five ounce cups. Available in enamel, 
chrome or enamel with chrome trim. 
—Lincoln Metal Products Corp. 
For Details Circle 106 on INQUIRY CARD 
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For additional information on 
any item shown on these 








pages, please circle number 








on the Reader Service Card, 
facing Page 48 in this issue 


BANTAMWEIGHT CHAIN SAW is 
for all-purpose use. Engine is hori- 
zontally mounted and weighs 17 
pounds. Automatic clutch keeps 
chain stopped while engine is run- 
ning.—Remington Arms Company, 
Inc. 
For Details Circle 111 on INQUIRY CARD 


AUTOMATIC SPRINKLER is_ low- 
cost. Dial-operated oscillating 
“Swingin’ Spray” has filter washer 
which screens out dirt. Motor unit 
is “Perma-Sealed” to stop corrosion.— 
Melnor Industries, Inc. 
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PICNIC COOLER has 
construction insulated 


IMPERIAL 
double-wall 
with fiberglas. Cover is tongue and 
groove for air-tight fit. Polyethylene 
cooler is trimmed in gold with four 
colors available.—Blisscraft of Holly- 
wood 
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TRAY TABLE SET has _ rollette 
caster rack. Casters swivels in any 
direction. Trays are Fiberon which 
resembles fiber-glass. Steel tubular 
frame is finished in brass or black. Set 
has four tables plus Rollette Rack.— 
Quaker Industries 
For Details Circle 104 on INQUIRY CARD 


HOLIDAY CANDLE is Tiki Torch 
unit with printed red and white two- 
piece candle. Quickly assembled 
candle is supported by torch. Burns 
30-hours on filling of kerosene. Candle 
is six feet high—John Charles Co. 
For Details Circle 116 on INQUIRY CARD 


EPOXY FINISH has long pot life. 
Epolith has 48 hour pot life and can 
be sprayed, brushed or rolled. Can 
be used on wood, masonry or metal 
after proper priming. Can be handled 
after two hours drying. Epolith dries 
hard overnight. Will withstand 300°F 
and resists acids. Has been used suc- 
cessfully in dairy, meat packing, pulp 
and paper plants and other indus- 
tries. A catalyst is added to Epolith 
as in other epoxy finishes —W. P. 
Fuller & Co. 
For Details Circle 124 on INQUIRY CARD 
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PIVOTMAN 


Very frankly, we don't cut cor- 
ners. We take great pains to pro- 
duce the finest spray paint in the 
world—Krylon. We clothe it in a 
national-award-winning label. We 
price it honestly—so that all of us 
may make a fair profit—and we 
spend hundreds of thousands of 
dollars every year to advertise and 
promote it. Finally, we insist on 
the best distribution — possible. 
That's why we use jobbers 





A jobber does much more than 
merely deliver and collect. He 
knows your market, your needs. 
So he can guide you in your buy- 
ing, store planning, advertising, 
merchandising, even in manage- 
ment matters. A jobber keeps 
trained salesmen in the field ready 
to serve you at all times. And be- 
cause he fills your order swiftly, 
you need no large inventory—you 
keep your capital invested in your 
store, where it is needed. Most im- 
portant, a jobber is never satisfied 
unless you are moving the goods 
off your shelves 


No wonder we stand solidly be- 
hind the jobber. He is not simply 
a middleman. He is a pivotman 
the vital link between us, the man- 
ufacturer, and you, the dealer. We 
both profit from his skills and 
diligence and experience. 


KRYLON, INC., NORRISTOWN, PA. 
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ETAL primer SPR 


DRY TO THE TOUCH IN 20 MINUTES! 
APPLY FINISH COAT IN 2 HOURS! 


\. — Rust Magic with GL-358* penetrates rust layers in min- 
4 utes, to form a tough bonded union that stops rust and 


*GL-358"” 


is a Space-Age phe- 
nolic resin penetrat- 
ing liquid that gives 
the vehicle and pig- 
ment spectacular 
piercing power 
through sound rust 

. seals the metal 
pores against further 
rust development .. . 
locks out air and 
moisture. The satur- 
ating action is com- 
plete . . . neutralizes 
porous rust, makes it 
an actual ingredient 
of the paint film. 


(1) PAT. APP. FOR 





prevents further corrosive action. Dries to the touch in 
20 minutes, is recoatable in 2 hours with most any finish 
— lacquers, enamels, varnishes, acrylics, epoxies, vinyls, 
latex, oil-base and water-base paints! 


KRYLON RUST MAGIC SUPERIORITY 


With a 9.1 rating in ASTM PLES AS OF 8 90 
method Rust Preventive In- 10 is highest 
dex tests, Rust Magic is sai aaa 
amazingly more effective mag " 
than other regular or premi- a ace a 
um priced metal primers... 
530% better than several 
widely promoted brands. 








= BRAND A’ KRYLON RUST MAGIC 
Metal panels coated with primers and finish coats, then 
scribed to the bare metal, are subjected to an extreme salt 
spray test for 500 hours. Brand A shows severe blistering, 
underfilm corrosion, widespread lifting and creeping. Rust 
Magic panel film shows no defect or corrosion except where 
scribed through to bare metal. 


After 1600-hour weather test, 
rusted panel coated with 
Rust Magic is scraped with 
knife blade. Bare clean metal 
proves the primer’s deep 
penetration and protection. 
Rust Magic pierces sound 
rust in minutes and alloys its 
protective grip right into the 
pores of the metal. 

















RUST MAGIC ELIMINATES CARRYING OTHER ‘'SPECIAL” LINES OF RUSTPROOFING 
PRIMERS AND COLORS THAT ARE NOT COMPATIBLE WITH LEADING TOPCOATS 


. .. Rust Magic is compatible with Krylon spray paints, other lacquers and enamels, varnishes, acrylics, 
epoxies, vinyls, latex, oil-base and water-base paints! Good-by to “‘special’’ limitations and brands that 
complicate the sale and use of primers. Now you can save display space, inventory and investment . . . and 
meet your customers’ demand for the finest in rustproofing . . . with Krylon Rust Magic. 








ASK FOR KRYLON’S INTRODUCTORY OFFER 


SEE YOUR JOBBER OR WRITE KRYLON INC., NORRISTOWN, PA. 
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T MAGIC 530% BETTER . . . NEW RUST MAGIC 530% BETTER . . . NEW RUST MAGIC 530% BET 


ARYLON 


RUST MAGIC METAL PRIMER 


-and- 


SPRAY PAINTS 


ENAMELS and FLUORESCENT 





Aerosol Brand 





America’s Fastest Selling * 


PRE-SOLD 
You! 





Suburbig Today 


Vy Syne woman Now 
as. Christmas Ideas Me al . ae 
: { way we iristmas 
Krylon doubles its advertising . . . reaching your customers EVERY WEEK 
between now and Christmas. This saturation advertising will increase your 
Krylon sales . . . at a time when everybody needs spray paints for home and 


holiday uses. Krylon advertising in these books and magazines will bring 
customers to your store... 





FOR COMPLETE 
INFORMATION 
CALL YOUR 
JOBBER 
OR WRITE 
KRYLON INC. 
NORRISTOWN, PA. 
4 


STOCK, DISPLAY, SELL KRYLON - the brand with demand 
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GENERAL PURPOSE WELDED 


WIRE FABRIC — 100-ft. rolls; 6 
widths from 24” to 72”; mesh 


sizes from Vo” 
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; %”, 1” and 2” meshes; 









































in 150-ft. rolls, widths from 12” 


POULTRY NETTING — packaged 
ta 72” 


galvanized before weaving. 
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purpose wire. Standard weight 
coil 100-Ibs., gages 6-18, avail- 


MERCHANT WIRE-—a general- 
able annealed or galvanized. 

















to 


and other standard 
length 
widths; 


length rolls, widths from 24” 


48"; 


gages 16-27, available black an- 
in standard 


wire=packaged in 12-lb. coils, 
nealed or galvanized. 


HARDWARE CLOTH —available 
heavily galvanized after 
STONE WIRE~a general-purpose 


in 100-ft. 


weaving. 
light or heavy weight, galvanized. 


WOVEN FLOWER BED BORDER 


— available 
rolls; 16”, 22” and 28” 





The Image of CFal... 


ready to supply you with 
STEEL HARDWARE PRODUCTS | 


Quality steel Hardware Products made to exacting standards by one of America’s 
leading steel companies... that’s one thing this giant steelman stands for. 


And, there’s another phase of CF&I that he symbolizes. ..Service—the na- 
tional network of CF «I sales offices and warehouses which make adequate stocks 
of such products as Hardware Cloth promptly available to you. 


He can help you increase repeat sales by providing customer satisfaction —the 
CF«I Steel Hardware Products line. Get complete information today, from your 
hardware products jobber, or from any CF «I sales office listed below. 


THE COLORADO FUEL AND IRON CORPORATION 


Albuquerque + Amarillo - Billings - Boise - Butte - Denver - El Paso - Farmington (N.M.) - Ft. Worth - Houston - Kansas City 
Lincoln - Los Angeles - Oakland - Oklahoma City - Phoenix - Portland - Pueblo - Salt Lake City - San Francisco - San Leandro 
Seattle - Spokane - Wichita 


QUICK HITCH® GATE SPRINGS 
—oil tempered high carbon steel; 
japanned or galvanized finish; 
hook end; 15 15/16” long; 6 to 
the box. 





WOVEN ORNAMENTAL FENCE— INSECT WIRE SCREENING —gal- NAILS—CF&I Nails and Staples PERFECTION® DOOR SPRINGS— 
100-ft. rolls, 36”, 42” and 48” vanoid, aluminum or bronze; reg- are available in sizes, finishes, strong, regular or light pull; ja- 
widths; light or heavy weight, ular widths from 16” to 48”, 100- coatings, heads, points and panned, galvanized or cadmium- 
both uniformly galvanized. ft. rolls, standard 18 x 14 mesh. shanks to suit virtually every plated; looped or coned hook 

type of construction need. end; 16%” long; 12 to the box. 


es is Be Sa 
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Set a Springfield mower or tiller on your sales 
floor and you'll think you’ve added another 
salesman. Springfield engineers, you see, have 
packed so many self-selling, wanted features 
into Springfield products that it’s easy to make 
a prospect say ah-h-h. 

Take riding mowers, for example. Combine 
a full gear transmission, a pushbutton cutting 
height adjustment, a drum brake and a sepa- 
rate blade clutch into a beautiful hi-style, 32” 
unit powered with 514 horses and you've got 
’real sales power, And that’s the way it is all 
through the Springfield line. 


justments can be made right on your sales floor 
without tools to turn lookers into buyers. And 
handlebar controls, including optional reverse 
lever, are also unique sales features. 

So for 1960 make sure you get the advantages 
of Springfield self-selling quality. On sidewalk 
or sales floor Springfield feature-loaded mowers 
and tillers are engineered to give your power 
equipment sales a pleasant boost. Write for 
name of nearest wholesaler. 
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Springfield 25” deluxe riding mower. 
America’s top seller with 
full gear transmission 


Springfield 22” walker... Springfield balanced 
featuring Quick-Change i] action rotary tiller 
height adjustment with optional reverse 


POWERED LAWN AND 
GARDEN EQUIPMENT 


QUICK MANUFACTURING, INC., SPRINGFIELD, OHIO 
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7 GREAT SPRINGFIELD MODELS. The Profit Line for 60 











WASHINGTON 


——By N. R. REGEIMBAL 


‘for WESTERNERS 





Chilton News Bureau, Washington, D. C. 


Anti-Business Bills Pigeonholed By Congress 
This Year Threaten Western Dealers in 1960 


Western businessmen fared pretty well at the hands of Congress 
this year. No major anti-business measures were approved, but few 
proposals backed by Western dealers were passed either. 


Next year, it will be a differ- 
ent story. Businessmen, particu- 
larly in the West, will have to 
work hard to ward off some 
damaging proposals. 

Here’s a rundown of what 
happened to major issues this 
year: 

Among the few measures fa- 
vored by business and passed 
were: Legislation restricting 
state taxation of nonresident 
firms; a bigger loan fund for the 
Small Business Administration, 
and a stronger anti-unfair com- 
petition law. 

Bills backed by business 
which were pigeonholed include 
a new federal fair trade law, 
due to be pushed again next 
year; excise tax repeal or reduc- 
tion; tax cuts for small firms; 
closing the loophole tax exemp- 
tion for farm cooperatives, and 
shopping center lease insurance. 

Many measures, opposed by 
business, also were pigeonholed. 
They are the ones to watch next 
year, when pre-election politics 
will make their supporters more 
powerful. Included are exten- 
sion to stores of a higher mini- 
mum wage-hour law, another in- 
crease in postal rates, and price, 
wage, and credit controls. 

Businessmen should use the 
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fall recess, when almost all con- 
gressmen are home mending 
fences, to impress upon their 
elected officials the needs of 
small firms and the dangers in 
some proposals. 

BAIT ADS will be under a 
new crackdown by the Federal 
Trade Commission soon. 

FTC is now drafting a guide on 
bait advertising similar to one 
issued recently on fictitious pric- 
ing. ... The guides are to help 
honest businessmen steer shy of 
misleading advertising, help 
them spot it in their competi- 
tors, and form the basis for FTC 
action against ad abuses. 

Sait advertising involves using 
unrealistic prices on some goods 
to lure customers, then switch- 
ing them to higher priced ar- 
ticles. 

LABOR LAW passed by Con- 
gress this year has real meaning 
to small stores, wholesalers, 
others. . . . For the first time, 
a small firm involved in a labor 
dispute can get government help 
by appealing to state agencies 
and courts. . . . Secondary boy- 
cotts are restricted, and organi- 
zational picketing is strictly con- 
trolled. . . . New law will gain 
in value—unions, losing mem- 
bers in big firms, are moving 


more and more to smaller op- 
erations to get dues totals back 
up. 

IMPORTED GOODS. which 
aren’t properly marked could 
‘ause merchants trouble, under 
a proposal to be considered in 
1960. . . . The measure is de- 
signed to tighten up laws re- 
quiring all imported items to be 
clearly marked as to country of 
origin. . . . As approved by a 
House Committee, the importer 
would not be responsible for 
making certain items are 
marked. The measure is 
sponsored by Rep. A. S. Her- 
long, D., Fla. 

FARM INCOME held up well 
for most of this year in spite of 
bleak government forecasts. . . 
3ut the predicted drop finally 
showed up this summer. 
While total production is up a 
little over last year, prices are 
down, costs up, and thus net 
farm income is down now... 
For this year, the U. S. Agri- 
culture Department now expects 
farmers to get some $2 billion 
less than the $13.1 billion they 
received last year. 

FREIGHT RATES are now 

moving both up and down, but 
in the long run may settle a little 
higher than present levels... . 
The Interstate Commerce Com- 
mission has approved a plan for 
railroads to cut some rates to 
try to get more business. 
It also approved a Railway Ex- 
press Agency plan to lower its 
rates on smaller shipments for 
the same purpose. 
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_Atteha Slaaii 


KA LUNA HOOPONOPONO NAL I 
HAWAII (The editor flew to Hawaii). 

The editor with his camera visited many ha 
mea paa (hardware) hale kuai (stores) to get 
a report on the old and new in hardware retail- 
ing in Hawaii and also hardware wholesaling 


with kii (pictures) and olelo i paiia (text). 

This issue is our way of welcoming our de. 
lightful and friendly 13th Western State. It 
also contains nuhou (news) about the economic 
development of the country’s most glamorous 
State. 

We wish to acknowledge the following firms 
and organizations for their help in offering 
information for our “Progress in Hawaii” 
Section: The Bank of Hawaii, The Honolulu 
Chamber of Commerce and the Hawaii Visitors 
Bureau which also supplied us with photos 
which appear on pages 21, 22 and 23. We 
also thank Governor William F. Quinn and 
Senators Hiram Fong and Oren E. Long for 


their remarks. 
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GREETINGS From The GOVERNOR 
of HAWAII—WILLIAM F. QUINN 


Tue Texarrory or Hawa 
Exscorive Coameeas 
Toram Parace 
Horo.oie 


July 30, 1959 


MESSAGE FROM WILLIAM F. QUINN 
GOVERNOR OF HAWAII 


Greetings from the 50th State} 


We welcome the spotlight "Hardware World” 
is focusing on Hawaii in this issue. As the newest 
state of the Union, Hawaii is happy to have its story 
told to the many readers of this publication. 


Hawaii has been well advertised for years as 
a vacation land. We believe we have lived up to these 
notices. But Hawaii {s much more. This is a modern 
American community bustling with business activity and 
THE EDITOR, Milton Albin, rapidly developing as the commercial crossroads of the 


i Pacific. We enjoy a high standard of living, a high 
interviews the Governor of level of employment, and an economic future that is full 
Hawaii, William F. Quinn ok i ta 
on lanai of lolani Palace Atcne of the people oF the South state to all cer friends 
just outside the Governor's oeeezes 
office in Honolulu two days Fes Ht, ees . 
after election in July, 1959. MPO Kh | aan 
At right is Governor's let- y ~ % ce Severus ot Kapat 
ter of greeting to the hard- Sh, 
ware industry from the 13th 
Western state. 


HARDWARE WORLD 





SENATOR, HAWAII 
HIRAM FONG 


The 50th State of Hawaii enters into Statehood with 
an exceedingly bright outlook for its economic growth. 
Its steady development in the past plus its current sharing 
in the general prosperity enjoyed by all the Mainland 
will be many times enhanced by the transition of Territory 
to State. It is almost certain, in light of this, that Hawaii 
will enjoy an immediate “boom” in many fields, and in 
others more gradual but constant and accelerating growth. 

Sunshine, beauty, and a unique way of harmonious liv- 
ing will always be among Hawaii’s greatest assets and 
most marketable commodities. This is the side of the 
Islands most known to Mainland people. What is too little 
known, but is becoming of increasing interest to business- 
men everywhere and to the federal government, are the 
many new horizons now opening up in Hawaii: in business, 
in agriculture, in manufacturing, in light industry, in 
products from the sea, transportation, natural resources, 
and in retail merchandising of every kind. We have not 
even begun to tap our great natural and human resources. 

Opportunity abounds in Hawaii for those who have the 
wisdom to invest now in her exciting future. 





SENATOR, HAWAII 
OREN E. LONG 
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The admission of Hawaii as a state in the Union has 
great significance. In the first place, it is 2200 miles away 
from the North American continent. Its population is cos- 
mopolitan with an inter-mingling of Asians beyond any- 
thing else in the history of the nation. While neither of 
these differencs is basically important, their presence con- 
stitutes a real psychological hurdle to many Americans. 
The fact that in spite of them Congress granted statehood 
by an overwhelming vote is evidence that America is bold 
in its thinking and virile in its power to act. 

Its admission has international significance. The great- 
est need in the world today is a lasting and enduring peace. 
With memories of World War II still fresh in our mem- 
ories, we know that peace is now a necessity. Neither 
America nor the world can survive a third international 
conflict. 

Hawaii more nearly than any other community has 
demonstrated that men and women of diverse ethnic back- 
grounds can live together in peace and harmony with un- 
derstanding and appreciation. The world, and particularly 
the nations of Asia, are aware of this development. The 
granting of Statehood has given new emphasis to this 
understanding. Statehood proclaims that America, in rela- 
tion to the democratic process, practices what it preaches 
and that it does accept men and women on the basis of 
their personal worth. Who knows—a new world concept 
of this fact may constitute the greatest contribution to the 
nation and to the world of the new State of Hawaii. 
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Honolulu is the Business and Population Center . . . Sugar, 


By Milton Albin 
Editor 


Pineapple and Tourists are Income Producers . . . Land 
Developments Attract Mainland Money .. . New Con- 


struction Reflects Business and Tourist Boom 


APTAIN COOK discovered the Islands of 

Hawaii in 1778. In the relatively short inter- 
vening period the Islands have developed rapidly 
to a very modern status. 

The grass shacks are gone. Beautiful new of- 
fices, apartment and hotel buildings surprise the 
visitors to the “Crossroads of the Pacific.” 

OUR NEW 13TH WESTERN STATE, for so 
many years, was something “Way out in the 
Pacific.”” It took 41% days on a luxury liner to get 
there. The air lines started cutting the time 
shorter until now a jet plane can fly the 2000- 
some miles southwest of San Francisco in 414 
hours. 

A total of 645,000 persons (including about 40,- 
000 military personnel live on the main seven 
Islands which have an area of 6,435 sq. miles. 
However, about four-fifths of the population (501,- 


ISLAND TYPE BUSINESS OFFICE 
with garden and patio. 


sion boats of 
Beach. 


20 


CATAMARANS are favorite excur- 
tourists on Waikiki 


000) is located on the Island of Oahu, 302,497 of 
these live in Honolulu. This city also does more 
than four-fifths of the business of the Islands; 
encompasses nine-tenths of the manufacturing 
and tourist trade as well as practically all of the 
defense installations. Honolulu is the major port 
for shipping, air lines, and the central point of 
contact for the entire state with other parts of 
the world. It is also the center for government, 
finance, trade, services, communications, utilities, 
and the home offices for many of the firms that 
own sugar and pineapple plantations. With all its 
importance the Island of Oahu represents only 
9.4 percent of the land area of the new State. 
THE OTHER ISLANDS in the past few years 
have been losing population due to mechanization 
of sugar and pineapple industries. Most of these 
workers have transferred to Honolulu where they 
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OCEAN AND BEACH in front of 
Hawaiian Village Hotel with waving 
palms. 
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TROPICAL LOOK is seen on Hawaii's “Wall Street,” 
named Bishop Street. Many businesses headquarter here. 


have found work in one of the many growing in- 
dustries. As a result of the heavy concentration 
on Oahu, land values have gone up excessively. 


ALA MOANA CENTER 
SEARS IS KEY FIRM in this huge 
Ala Moana Shopping Center which 
was opened last August. Stores are 
on two levels as is parking lot which 
will accommodate 7000 cars. Mid-Pac 
Lumber Company, Ltd., opened a 
hardware store in the Center on Oc- 
tober 15. The Center is now utilizing 
two-thirds of potential area. At right 
is architect’s drawing of 25-story 
building located at one corner of 
Center. There will be triple-deck 
parking around building which will 
hold about 1000 occupants. It will 
have adjustable sun shields. There 
will be a restaurant on the 20th floor. 
A cocktail lounge will be in the round 
tower on the 23rd floor. The lounge 
interior will slowly revolve to give 
customers a panoramic view of 
Honolulu. 
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RESORT HOTELS face Waikiki Beach and extend to 
Diamond Head in this all-year playground. 


Since 1950 there has been 289 percent increase in 
land values. 

It is expected in the very near future that there 
will be a lot of developments on the other Islands 
to diversify the tourist trade. It is also expected 
that after such development there will also be an 
increase in the number of manufacturing and 
processing firms. 

Although there are about 20 Islands in the new 
State, only seven of them are of major importance. 
These are Kauai, Oahu, Molokai, Lanai, Maui, and 
the largest of them all, Hawaii. The seventh is 
the tiny Island of Niihau, which is one place where 
tourists and islanders are not welcome. Consist- 
ing of an area 72-square miles it may be visited 
only by permission from the Robinson family who 
owns the Island. 

RETAIL AND WHOLESALE TRADE sales 
in the Islands accounted for $951 million in 1958. 
Wholesale sales were $283 million. Hawaii, like 
the Mainland, reaches the highest yearly retail 
sales peak during the Christmas season. Though 
unlike the Mainland, Oahu’s department stores 
have another high during July and August. This 
buying peak is based on the sharp rise in summer 
employment in canneries and tourist services. Re- 








BIG are caught year-round in 
warm waters. Boy poses with marlin. 
Pacific. 


tail sales reached $668 million and are estimated 
to exceed $950 million by 1970. 


THE LARGEST INCOME SOURCE of Hawaii 
comes from the Armed Forces, which in 1958 
totaled $327.4 million. In Hawaii are the com- 
mand posts of the Pacific Air Forces, Pacific Army, 
Pacific Fleet, and Pacific Fleet Marine Force. 

Next in income is agricultural products. Sugar 
production amounts to more than a million tons 
annually and valued at more than $150 million 
from over 2,000 acres of cane. Pineapple produced 
on the Islands amounts to 85 percent of the total 
United States supply or 65 percent of the world’s 
production. The annual value of the output is 
estimated at about $115,000,000. With the inter- 
est of the Nation focused on our newest State, 
there has been an effort to introduce to the Main- 
land many tropical fruits such as papayas, passion 
fruit, mangos, macadamia nuts, etc. 


TOURISM is the third source of income. In 
1958, 171,600 tourists visited the Islands. By the 
end of 1959 there will be about 234,000. It is also 
estimated that income from this group will be in 
excess of $100 million, as compared with $82.3 
million in 1958. 

Tourism is expected to be the No. 1 income 
source for the Islands within three years. Six 
hundred new rooms are under construction at 
Waikiki Beach in Honolulu and another 105 at 
the Kona Coast Resort area of the Island of 
Hawaii. An additional 5,000 rooms are in the plan- 
ning stages or on drawing boards. 


CONSTRUCTION completed during 1958 hit a 
new high of 174.4 million dollars. During the first 
half of 1959, there was a further advance to an 
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HONOLULU WATERFRONT with ; 
Aloha Tower at the crossroads of the pahu. Oahu Sugar mill dominates 


HAWAII SUGAR TOWN of Wai- 


background. 


estimated $108 million, or an annual rate of $216 
million. 

Several gigantic construction projects will put 
more than $665 million into the Islands growing 
economy within the next few years. 


The largest development will be a $350,000,000 
residential resort community for 12,000 homes, 
two shopping centers, and resort areas. The build- 
ing at Koko Head is to be built by Henry J. Kaiser 
and the Bishop Estate. Military housing will ac- 
count for another $99 million of construction. The 
Honolulu Redevolpment Agency has plans that call 
for remodeling more than 200 acres of blighted 
land. 

The first phase of the $28 million Ala Moana 
Center was opened in August with a Sears store 
as the key outlet. A 25-story building is also in 
progress at the corner of the Center. 

Standard Oil Company of California will build 
a new refinery at Barber’s Point which will cost 
$57 million. Henry J. Kaiser will have a $12 mil- 
lion Permanente Cement Plant in operation next 
summer on the Western end of the Island of Oahu. 
The Hawaiian Cement Corporation will complete 
their $12 million plant in 1961. 

The first steel mill on the Island is under con- 
struction at Barber’s Point Industrial Sub-Divi- 
sion on the Island of Oahu. The Hawaiian West- 
ern Steel Company will invest $1.5 million in their 
plant which will include a rolling mill and an elec- 
tric are furnace. 

Construction is now under way on Honoulu’s 
new $24 million Jet-Age Airport to be completed 
in 1961. The Honolulu Harbor is getting a $3.5 
million improvement. 

Various types of manufacturing companies are 
beginning to grow in Hawaii. The phrase “Made 
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IOLANI PALACE, home of Hawaii’s old-time rulers, is 
visitor’s attraction and state capitol. 


In Hawaii” will become ever more apparent in 
products available to Mainlanders. About 100 
products are now being produced with regional or 
national labels. 

One of the most successful is the garment man- 
ufacturing business which features their own 
fabric designs and Hawaii inspired styles of Aloha 
shirts for men and women’s clothing. 

Commercial fishing of Albacore and 
finned Tuna has a large potential. 
now by the scarcity of proper bait. 

Flower raising, particularly orchids, has be- 
come a big business. About 80 percent of the cut 
flowers are sent to Mainland markets. 

The airlines carry about °*4, of the half million 
passengers who go to Hawaii or pass through. 
Two local airlines serve the major islands of the 
new State. 

Freighters carried 3,671,000 tons of cargo to 
the Islands in 1958 and 1,984,000 tons of Hawaiian 


yellow 
It is limited 


TREE-LINED main street along beach front of Kailua, 
Kona retains the charm of old Hawaiia. 
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Se 


ALOAH WEEK in October each year is top event with 
pageant presenting a king and queen. 


products to the Mainland and other ports. 

The outlook for the Islands during the sixties 
is indeed optimistic. Honolulu and other cities on 
Oahu will enjoy boom business for several years. 
Mainland money, especially from insurance firms, 
will be more intensely invested in Oahu and some 
of the other Islands. The declining population 
trend on the neighboring islands will level off soon 
and subsequently the islands will enjoy a rapidly 
accelerating boom of their own. 

Property has been a problem on most of the 
islands as most of it has been available on lease- 
hold with a maximum of 50 years. However, some 
of the large land holders are making property 
available. 

“RETIREMENT IN HAWAII” trend should be- 
come a major factor in Hawaii’s growing economy. 
This should help the islands that have been losing 
population as their land values are not yet as 
high as the Honolulu area. 


GRASS HUTS are no longer standard equipment. These 
were built for a movie and now are tourist sights. 
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A Few Old Time Stores Still Exist on Outer Islands... 
General Stores and Company Stores Serve the Planta- 
tion Areas .. . Hardware Stores on Oahu are Rapidly 
Modernizing and Offering Many Innovations 


ODERNIZATION of retail hardware stores, 

particularly on the Island of Oahu, Hawaii, 
is taking place at a more rapid rate than it is 
even in the progressive 11 Western States. 

Many of the dealers have an intense desire to 
have the latest possible selling equipment and 
techniques. In fact, several hardware dealers 
have gone to the expense of touring the West 
Coast and visiting hardware stores to see new 
fixtures, new ideas, new designs, color treatment 
and lighting. 

A large percentage of stores on the other 
islands are general stores or company stores op- 
erated by the pineapple and sugar cane planta- 
tion owners. 


to — gs pbs s ~My 
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IN THE SETTING OF YESTERDAY NEW AND OLD TYPES OF COOK- SMALL TOOLS 
are many hardware and household WARE are displayed on wall section 
items that appeal to long standing cus- of Yamamoto’s. Some glass top coun- cabinet. Floor 


tomers of this old-time store. 
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ters are used for smaller merchandise. 


IN DOWNTOWN HONOLULU, in this rather modern 
building, is the B. K. Yamamoto Hardware Store at 1202 
Nuuanu Avenue. The store is a contrast to the exterior 
design as it is typical of the more traditional hardware 
outlets with the old type windows. 


are displayed with 
single sample on panel boards on wall 
fixtures are mostly 
closed cabinets, some with glass tops. 
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CITY MILL . . . Wholesaling and Retailing Over 50 Years 


CHECKOUT COUNTER is next to front entrance. William 
(Bill) Fahey, manager of retail store, is checking over 
some of catalogs used for reference. 


N 1950, City Mill, Honolulu, Oahu, Hawaii, built 

a two-story, 30,000 square foot building for 
its wholesale, lumber, and building supply busi- 
ness. The retail department was developed sub- 
sequently. 

The person responsible for founding the busi- 
ness and continuing it through its many develop- 
ments is Chung Kun Ai and who appears at his 
office on a street level corner of the building 
every day. Mr. Ai is 94 years of age and is active 
not only in the firm, but in several charity or- 
ganizations. 

His son, David C. Ai, is vice-president and 
manager of the organization. William (Bill) 


PAINT DEPARTMENT in corner is one of the most 
profitable in store. Paint also knows no season on the 
Islands as compared to Mainland. 
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OUTDOOR LIVING is a natural for Hawaii. These 
lounges, umbrellas, and other outdoor accessories are ex- 
cellent sellers all year around. 


Fahey is vice-president in charge of the retail 
division. Bill went over to the Islands several 
years ago after working as a housewares buyer 
at Hales’s, San Francisco. 

Short cuts of lumber is a very good traffic 
builder of do-it-yourself customers. The lumber 
is located in the hardware and tool departments 
because of its natural stimulating effect on sales 
of tools, fasteners and general hardware. 

Most of the merchandise throughout store is 
on open display and priced. Checkout counter is 
near the front entrance. 

The firm is a heavy user of advertising. Many 
promotional items are included in each ad and 


LUMBER BECOMES AN IMPULSE ITEM in short pieces 
on display near tools and hardware. Plywood pieces are 
also stocked and priced in same area. 
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help to bring traffic to this store which is not 
in or near a shopping area. 

The growth and development of this store is 
another success story in the American tradition. 
Chung-Kun-Ai left China in his youth with his 
father to go to Hawaii. He started on a job in 
1887 working for James I. Dowsett who was to 
become his good friend and benefactor for the 
next 11 years. 

One year after Dowsett died in 1898, Chung 


Kun opened a rice and lumber mill. However, 
bubonic plague struck Honolulu and the plant was 
in the area which was burned. He started all 
over again with the confidence of stockholders 
who banked on his business reputation. 


In 1942, City Mill abandoned its rice business 
and expanded the rest of the divisions. The man- 
agement has announced that future expansion 
will come with the establishment of branch stores. 





UPTOWN HARDWARE... Puts No. 2 Store in Shopping Center on Oahu 


STORE NO. 2 was opened a year ago in Kaneohe, Oahu, 
shopping center. Roof overhang looks like large, rippled 
ribbon. 


HE Uptown Hardware firm started in Honolulu 

13 years ago. In November, 1958, the second 
store was opened in Kaneohe, just over the moun- 
tains north of Honolulu, in a modern shopping 
center. 

The store covers 4,800 sq. ft. All of the fixtures 
are M & D. Besides the usual departments the 
store features toys on year-around basis, and 
tropical nursery stock on year-around basis, and 
a special hobby department at Christmas time. 

Both stores are advertised together with a 
budget of about four per cent. Average ad runs 
three columns by 18 inches deep, which manage- 
ment feels dominates a page. TV and direct-mail 
advertising is used during the holidays. 


EXCEPTIONALLY large quantity of tools is contained 
in this wall section display unit, obviating need for ware- 
house space. 


COLOR SELECTOR is built into wall section fixture 
right in the middle of the paint display area. 
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HARDWARE HAWAII . . . Celebrates Its 5th Anniversary 


RDU ORE Honan | 


A FEW MILES FROM HONOLULU, over the moun- 
tains, is this modern hardware store in a shopping cen- 
ter in Kailua. Promotion items are displayed by all-glass 
windows. The fifth anniversary was celebrated by a large 
ad in a Honolulu paper (at right). 


ARDWARE HAWAII has a very modern all 

glass front that beckons customers to its 
colorful interior. It is located in Kailua Shopping 
Center in the town of Kailua, Oahu. 

Inside, the store practically speaks for itself. 
Around the walls and hanging from the ceiling 
are signs that tell customers where departments 
are located, policy of the company and sugges- 
tions about merchandise, etc. 

Customers are encouraged to browse through 
the store. The checkout counter is located at the 
front entrance. 

Two partners run the store with eight em- 
ployees. J. H. Brittain was formerly with Lewers 
& Cooke in their wholesale and retail divisions 
before helping to start the store five years ago. 
R. Dana Lundquist was a former retailer in 
Minneapolis. 


FULL COLOR PHOTOS of local homes, shown in shadow 
boxes above paint wall section, help to sell customers on 
color rather than just paint. 
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HARDWARE HAWAII 

at KAILUA SHOPPING CENTER 

ACROSS THE STREET FROM THE LIBERTY HOUSE 
ior 

















© 13” Wide Cut-Adjastable Height 
© 2 Cycle Clinton Engine 











Pay Only °6 a Month 
OPEN FRIDAY NIGHTS ‘TIL 9:00 P.M. 


Ath PRICES FLUE Bhas TH Tak 





PHONE 251-704 


The layout of the store was made by the part- 
ners and the fixtures used were M & D. It is 
designed for complete self-service although there 
are enough salespeople around the floor to be of 
help at any time. 

Perhaps one of the most attractive parts of 
the store is the back paneling above the paint 
department. This is about as professional as it 


ONE OF MANY SIGNS is shown on wall above tool wall 
section. Cornice is used for displaying large bulky items 
such as outdoor furniture. 
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SELF-SERVICE CUSTOMERS find shopping easy and 
quick if necessary. All items are priced. 


could be and yet it was created and produced by 
the partners. There are several large colored 
panels showing scenes of exterior and interiors 
of homes around Kailua. The Kodachromes were 
blown up to a standard size for the shadow box 
and were assembled with a sign in between each 
shadow box. The sign is shaped like an artist’s 
palette in various colors. This display strip does 
an excellent job of selling color and the use of 
paint. 

The sales area takes up 4,700 square feet of 
space with lumber and warehouse in back. Lum- 
ber is an accommodation and keeps the traffic 
up to a good average by bringing new people 


MASS DISPLAY OF BICYCLES in window helps to 
identify this store as headquarters for two-wheelers. 


into the place. The lumber yard carries stock 
primarily for the do-it-yourself customer. They 
also meet the needs of this same type of customer 
with rental equipment. 

Plywood of different types is displayed in the 
store in specially built racks. 

The partners believe advertising is very im- 
portant in the operation of their business. They 
advertise in two weekly papers and occasionally 
use the Honolulu papers. They also use direct 
mail. Most of this is confined to imprinting 
pamphlets which are mailed to their prospect list. 
They once used radio quite heavily, now they use 
it on a limited scale only. 





MID-PAC LUMBER COMPANY. . . Opens Fourth Store in Big Center 


ID-PAC Lumber Company, Ltd., opened its 

fourth retail building supply store in a shop- 
ping center on the Island of Oahu in the Hawai- 
ian Islands on October 15. This latest store, Mid- 
Pac Ala Moana, is located in the huge Ala Moana 
Shopping Center between downtown Honolulu 
and Waikiki serving four suburbs, housing one- 
quarter of a million people, all living within 15 
minutes’ driving time of the Center. 

During three years, this young company has 
mushroomed into a major supplier of housing 
material needs on Oahu. The Retail Division is 
now responsible for a substantial portion of the 
business of the firm. 

The dynamic personality responsible for the 
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spectacular growth of this firm is its president, 
Wallace “Wally” J. D. Lai. Hawaiian by birth 
and Chinese by descent, Wally has incorporated 
his own astute shrewdness and Hawaiian friend- 
liness into his business. 

Investing in the future growth of the islands 
as a possible new State, and relying on the cry- 
ing need for new homes by a population bulging 
in the marriageable age groups, Wally devel- 
oped three retail stores along with his wholesale 
Jumber operation. Two of these stores are in new 
shopping centers serving new home builders and 
owners. One of these is on the “windward” or 
northeastern side of the Island of Oahu, whose 
population has multiplied four times in ten years. 
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FOURTH STORE was readied for grand opening in 
Hawaii’s largest shopping center on October 15. Free 
gifts and door prizes brought large crowd. 


This store, Mid-Pac Kaneohe, is located in the 
Kaneohe Shopping Center, Kaneohe. The other, 
Mid-Pac Waialae, with approximately the same 
area, 3,300 square feet, is in the Waialae-Kahala 
Shopping Center, bounded on one side by 
Hawaii’s wealthiest community and on the other 
by a new middle class housing development. 

The success of these stores has enabled the 
firm to move into Oahu’s largest shopping center, 
reaching a greater number of people. 

It is with this latter thought in mind that H. G. 
“Buzz” Roland, retail division manager, opened 
the store, giving prizes to attract the entire 
family. For three days, customers in the store 


PAINTS ENAMELS 


ALL set for a big paint trade is paint section which occu- 
pies long wall section and islands. 
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IN DISPLAY ROOM is Wallace J. D. Lai, president and 
general manager of Mid-Pac Lumber Co., which operates 
industrial supply division and retail stores. 


were potential winners of automatic mix-masters, 
toasters, transistor radios for the ladies, two 
Schwinn bicycles for the children and power tools 
for the men. 

Mid-Pac’s retail division manager carries out 
the Aloha spirit of the firm and brings every- 
thing to the new home owner to help him in fur- 
nishing, supplying and maintaining his home. The 
customer can readily find on Mid-Pac shelves, 
with the friendly help of one of the personnel 
attending each store: lumber (cut to size), roof- 
ing, paints, floor covering, finished hardwood, 
power and hand tools plus fixtures of any shape 
or size. 


LARGE SUPPLY of tools are on display on well-lighted 
wall section. 
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ARAKAWA’S . . . Celebrate Their 
50th Year in Waipahu, Oahu 


T 19 years of age, Zempan Arakawa was an 
A immigrant to Hawaii. This was in 1904 and 
he sought his fortune in the sugar fields of 
Hawaii where the slightly built, “96 pound” 
water boy kept looking for the opportunity of 
development where physical frailty would be no 
handicap. 

He sensed the opportunity in producing work 
clothing, ““Kau-Kau” bags and “Tabis’” for the 
sugar field workers. In 1909 he hung out a simple 
sign on a small tailor shop in Waipahu. This 
shop developed from a small enterprise into a 
dressmaking school, which, incidentally, produced 
a number of competitors, his former students. 
Subsequently he accumulated enough capital to 
open his own store and move into the general 
merchandise field. 

For the first few years of existence the store 
was crowded with goods, but the customers loved 
the country store friendliness and the surprising 
selection of household needs. The firm was then 
and is now a family enterprise. 

Mr. and Mrs. Arakawa both worked hard in 
the store as did their sons and daughters. How- 
ever, it was the desire of the parents that educa- 
tion and citizenship training come first in their 
children’s activities. 

In 1946 the building in which his department 
store was housed was condemned and they moved 
into a building which had once been a theater and 
a skating rink. The location had many obstacles. 
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The building was reached from the street by a 
narrow path that ran between two steel front 
buildings. However, it soon became known as 
“The Big Store in the little lane.” 

In 1955 a half million dollars went into the 
modernization and expansion of the big store in 
the little lane. This was made necessary by the 
growth of sales volume. The new store is in the 
shadows of the Waipahu sugar mill where 


FULL PAGE AD (above) was used 
to celebrate statehood by Arakawa’s 
who also are celebrating their 50th 
year. The firm also has become one 
of the first Hawaiian members of 
HARDWARE WORLD’S Western 
Hardware 50-Year Club. The ad pic- 
tures the founders and present ex- 
ecutive staff and department heads, 
as well as photos of early buildings 
the firm occupied. 


OLD THEATER BUILDING became 
the home of Arakawa’s in 1946. All 
possible space was utilized. “Sky 
Room” became the display center for 
wheel goods on platforms suspended 
from ceiling rafters. This big store 
gave way to progress in 1955 when 
the firm moved into their new mod- 
ern building. 
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BEAUTIFUL TROPICAL PLANTS are displayed next to 
main entrance along with aquariums which display va- 
riety of exotic South Sea Island fish. 


Zempan Arakawa worked when he first arrived 
in the Islands. 


New Store Emphasizes Hardware 


The new store features a huge hardware-house- 


wares department. Sei Kaneshito is manager of 
the hardware and garden department. Kitchen 
supplies, toys and sundries are under the charge 
of Shigemi Arakawa. The garden, housewares 
and hardware departments are at the left of the 


HARDWARE DEPARTMENT MANAGER, Sei Kane- 
shito, is arranging stock on shelf in his department. He 
also handles garden supplies. 
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POINT-OF-SALE PIECE is given good display along 
with lawn mowers, garbage cans and garden supply items 
in garden department. 


main entrance which is directly off the large 
parking lot. 

The general manager of the department store 
is Kazuo Arakawa. Goro Arakawa is credit and 
advertising manager. 

Mr. and Mrs. Arakawa are now living in semi- 
retirement in Waipahu, content to see the 50th 
year of operation handled by their four sons, a 
daughter and two sons-in-law. 

In the statehood edition of one of the Honolulu 


GLASS COUNTER is used for small valuable items to 
protect them from pilferage. Top is used for special dis- 
play cartons and signs. 
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FRONT ENTRANCE as seen from mezzanine. The area 
promotes sale of gift wares and other impulse items 
along with dinnerware. 


papers, the firm used a full page ad showing the 
founder and his wife and at the bottom the seven 
managers who are now running the store. In 
one corner the ad carries the following: ‘Just as 
Statehood is symbolic of American freedom, so 
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WALL SECTION is typical of many Mainland stores with 
perforated backboard. Merchandise is displayed on special 
hooks. 


the Arakawa story is a symbol of American free 
opportunity. Arakawa’s 50th Anniversary sym- 
polized the fruits and gratifying rewards of 
Zempan Arakawa and his golden years of re- 
tirement.”’ 





KAILUA HARDWARE ... After 8 Years Expands into New, Huge Building 


NLY a portion of Kailua Hardware’s new 11,- 

000-foot store was used until October 1. At 
this time the additional space was opened with 
special ceremonies. 

The store now has 8,000 square feet of sales 
floor space and 3,000 for warehouse. 

The store is owned by Richard Maruyama who 
has been operating the store for about eight 
years. He was formerly purchasing supervisor of 
Lewers & Cooke Wholesale division for 12 years 
before starting his store. Richard was born on 
Oahu and studied International Trade at the Uni- 
versity of Tokyo. He later took Retail Trade at 
the University of Hawaii. 

The store is located in Kailua which is directly 
on the other side of the island from Honolulu. It 
is being connected by a modern freeway which 
tunnels through the mountains. The area has 
been growing rapidly with commuter type fam- 
ilies, 

An elderly “haole” (Caucasian) in shorts ap- 
proached a stack of fertilizer bags on the side- 
walk in front of the store and signalled to 
Richard. 

“Congratulations, Richard on your excellent 
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ORIENTAL INFLUENCE can be noticed in the House- 
wares section where Japanese tea sets are displayed on 
wall section. 
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DISCUSSING INVOICE with salesman is Grace Maru- 
yama, wife of owner, who is in charge of the checkout 
counter. 


store. I'll bet you’re glad to be able to spread out.” 
He grinned, “Give me a couple of sacks of your 
‘special’ fertilizer. I’m putting in a new lawn. 
Guess you'll need a loan now .. . think of me, the 
bank next door.” 


Richard laughed, waving his hand in a satis- 
fied, “no,” as he filled the station wagon with the 


remaining sacks, murmuring .. . “The last of 
900 bags, sold in three days... . 
He said proudly, “I own my land and building. 


Grace and I bought it—a converted icehouse— 


IN NEWEST SECTION of store is this large paint 
department. All cans are on open display. Additional 
stock is carried in warehouse section. 
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At 
CHECKING HOUSEHOLD GOODS at wall section of 


modernized portion of old store is Richard Maruyama, 
proprietor of store. 


eight years ago. We rebuilt our store beginning 
six months ago, continuing business in the rear 
as the front was torn down and vice versa. 

“We have a jointly planned but independently 
owned shopping center on this busy corner in the 
center of Kailua on the highway to Kaneohe. 
(These two cities, which have grown four times 
in 10 years, are the prominent residential areas 
for the northeastern side of the Island of Oahu.) 
Richard Hughes and I combined to build the post 
office just behind my store and his new drug 


wn 
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WAREHOUSE SHELVING is built with unit-type struc- 
tural angle bars resembling erector sets. Shelf heights 
can be changed easily. 
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ALL-GLASS FRONT along with fluorescent lighting 
keeps store well lighted by day. Cars park right up near 
windows decorated with pennants. 


store. Now we have a post office, bank, drug store, 
hardware store, and a new Kress going up beside 
me, plus household finance and household interior 
stores leasing space in my building... . 

The prominent departments are tools, builders’ 
hardware, sporting goods, toys, paints and sun- 
dries, housewares, giftware, and garden supplies. 


” 


In the new store there is a U type counter with 
two cash registers for checking out sales. The en- 
tire store was designed for self-service and is 
modern in every way. 

The store has a full-glass front. The interior 


FLOWERS covered gondolas on opening day. Decorative 
ware, which takes up several islands, contains Oriental 
styled items. 
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ALL SPACE is well utilized for displaying tools on per- 
forated backboard of wall section. Shelving can be moved 
to fit merchandise. 


is well lighted with fluorescent lamps and can be 
easily seen from the outside of store. 

The fixtures throughout the sales area were 
made by M & D. Wall sections and gondolas have 
perforated backboards which hold special brack- 
ets. 

The warehouse section is compactly designed to 
hold a lot of merchandise per square foot. The 
fixtures (which resemble pieces from an Erector 
set) are made with a special slot-perforated angle 
bar made in England. The shelving can be re- 
arranged to fit the merchandise to be stacked. 








SPACIOUS aisles are also used for spotting special pro- 
motional items featured during opening days. 
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HAWAIIAN PROMOTIONS PAY OFF 


INCE Hawaii has become a 

State, many Mainline hard- 
ware retailers are finding that 
merchandise with a Hawaiian 
flare, not only ties in beautifully 
with stock items but with its 
color and romance actually stim- 
ulates consumer interest, en- 
hances related items and _ in- 
creases sales. A Torrance, Calif., 
dealer, Lovelady Hardware Co., 
was able to increase floor space 
approximately 25 per cent and 
devoted the entire new area to a 
unique outdoor living center to 
feature barbecues, patio acces- 
sories, and related garden items. 
It was about this same time that 
the line of Tiki (Hawaiian 
style) outdoor torches and gar- 
den accessories were introduced. 
The Lovelady brothers inte- 
grated the torches in colorful 
displays around the outdoor liv- 
ing center which has a patio cov- 
ering installed all along one wall, 
brick planters alongside and 
simulated grass covering a dis- 
play area floor. They found that 
customers entering the area im- 
mediately got the desire for a 
tropical island atmosphere for 
their own home. 

The idea clicked. Sales of gar- 
den, barbecue and patio lines 
have tripled. The Lovelady’s feel 
the success is due to dramatiza- 
tion of the area by physical lay- 
out, adding color with displays 
of interesting items such as the 
torches. 

You will probably find it quite 
timely to capitalize upon the 
Hawaiian interest and put on a 
special Hawaiian promotion. A 
display area near a window can 
be given a tropical look with the 
colorful Tiki Torches as a back- 
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COLORFUL HAWAIIAN DISPLAY moves sale of South Sea Tiki 
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Torches 


year around in the garden accessory section of Lovelady Hardware Co., at 


Torrance, Calif. 


Norman Lovelady, proprietor, 


is shown setting up special 


Christmas candle cylinders to go with torches. 


ground. In the foreground as- 
semble all other Hawaiian-type 
merchandise such as monkey 
pod bowls, Hawaiian style plant- 
ers, and some tropical plants 
which may either be sold or bor- 
rowed from a nursery. Give the 
entire store a Hawaiian look by 
placing a few of the torches at 
various gondolas and by hang- 
ing paper or plastic leis around 
merchandise and fixtures 
throughout the store. Also get 
tropical hats for your sales- 
people to wear along with leis. 

When advertising the promo- 
tion mention that you are giving 
away orchids to each lady. The 
orchids can be procured rather 
inexpensively, about ten cents 
apiece. For further information 
circle No. 186 on inquiry card in 
this issue. 

The torches not only make a 
very interesting display, but are 
also excellent sellers. The John 
Charles Co. manufactures the 
Tiki Torches sold by Lovelady’s. 


John Frieburg, the firm’s presi- 
dent, returned from a Trans- 
pacific Yacht Race to Hawaii 
several years ago enthusiastic 
over the romantic outdoor torch 
lights used along Waikiki Beach 
at Luaus, at practically every 
doorstep, and even on the top 
floor of some hotels. He recog- 
nized their practicality for out- 
door night light, and also as a 
natural for outdoor barbecuers. 
Thus Tiki Torches were created 
and named after the interesting 
Tikis, or gods, whose images are 
seen on many South Pacific 
islands. Many safety features 
were incorporated in order to 
give consideration to Mainland 
fire department regulations. For 
further information about the 
complete line of Tiki Torches 
Circle No. 187 on our Inquiry 
Card. 

If you are interested in paper 
leis and other special Hawaiian 
decoration pieces circle No. 188 
on our Inquiry Card. 
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Hardware Wholesaling is an Old Business in the Islands 
. . » Some Firms are More Than 100 Years Old ...A 
Few Have Divisions Handling Drugs, Groceries, Insur- 
ance, Shipping and Plantations . . . Specialty Whole- 
salers are New to Area 


ARDWARE wholesaling in Hawaii is a sur- 

prisingly old business by comparison with 
other states in the West. Three of the Island’s 
wholesalers have served the area for more than 
100 years. 

These century-old firms are: American Factors, 
Ltd., Theo. H. Davies Co., Ltd., and Lewers & 
Cooke, Ltd. They all started out in some other 


THEO. H. DAVIES & CO., LTD. 


N 1845 the general merchandise firm, M. Janion 

Company, was started. Theo. H. Davies was a 
clerk in the firm. 

About 1860 he purchased the company and 
subsequently changed the name to Theo. H. 
Davies Co., Ltd., which has been a landmark in 
Hawaii, not only in hardware, but in many other 
operations. 

The firm serviced whaling vessels and helped 
the sugar planters get started and also sold their 
crops. It naturally grew into many facets—mer- 
chandising, insurance, shipping, manufacturing, 
and operating sugar plantations in addition to 
wholesaling. 

The merchandising division of the company is 
divided into three parts: hardware, dry goods, 
and tractor and implement. The hardware sec- 
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business but within a short while developed a 
hardware wholesaling division. Today, all three 
of them have widely divergent interests other 
than hardware. 


These companies are welcomed as new mem- 
bers of Hardware World’s Western Hardware 
50 Year Club. Aloha nui loa. 


ta oe 
BUYERS CONFERENCE is interrupted when Howard 
Rabacal head of hardware-housewares department gets 
phone call. Standing is A. DeMello, buyer of tools; sitting 
at right. T. Hirano, buyer of housewares. 


HARDWARE WORLD 





LARGE DISPLAY ROOM is seen from balcony where 
merchandise is displayed on special tables. 


tion is divided into seven divisions: 1. House- 
wares and general hardware; 2. Paint division; 
3. Chemicals (products are sold principally to 
end user. Some insecticides are sold to dealers), 
4. Hotel and restaurant equipment division; 
5. Other supplies, miscellaneous; 6. Mill and in- 
dustrial supplies; 7. Contract sales division sells 
finishing hardware for architect designed homes 
and buildings, also handles metal curtain walls, 
wall sections, and mail chutes. 

Frederick G. Irwin is manager of the hard- 
ware department. He has been with the depart- 
ment for 30 years, starting in Hilo in the ware- 
house as a clerk. Later he developed into a sales- 
man. He worked in Hilo 18 years before being 
transferred to Honolulu. 

The company has sales facilities at Hilo, 
Hawaii; Kahului, Maui; and Lihue, Kauai. They 
have sales personnel on all of the Islands. There 
are also specialty salesmen such as chemical engi- 
neers, commercial equipment, etc. Salesmen on 
all the Islands other than Oahu sell lines from all 
seven departments. In Oahu specialty salesmen 
sell their own lines. 

The Honolulu warehouse has 130,000 square 
feet of space. There are 75 employees in the hard- 
ware division with 35 in the sales department. 

In the hardware-housewares department there 
are two buyers assisting the department man- 
ager, Howard Rabacal, who has been with the 
firm for seven years. The assistant who handles 
housewares is T. Hirano. Tools are handled by 
A. DeMello 

Paint division department is handled by Don 
Okubo who has been with the firm 15 years. The 
commercial department is in charge of George 
Howard, with the firm 19 years. Hotel wares are 
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BUILDERS’ HARDWARE DEPARTMENT, located on 
mezzanine was recently modernized. 


handled by Norman H. Buxton who has been 
with them for two years. The chemical division 
is handled by Ralph Fuller who has worked 
there for a total of three years. Mill and indus- 
trial supplies are handled by George Wheelwright 
who has been with the firm six years. Contract 
sales are under the management of F. W. Barrere 
who has served the firm for 30 years. 


BUYERS CONFERENCE is interrupted when Howard 
Rabacal, head of hardware-housewares department, gets 
phone call. Standing is A. DeMello, buyer of tools; sitting 
at right, T. Hirano, buyer of housewares. 
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AMERICAN FACTORS, LIMITED 


THE WHOLESALE DIVISION vice- GENERAL SALES & merchandise 


president-manager is W. L. Doering. 


A N old-time Hawaiian company that has a large 
diversified business is American Factors, Ltd. 
It is in wholesale merchandising, retail merchan- 
dising, insurance, plantation management, finance 
and development. 

About the time that gold was discovered at 
Sutter’s Fort in California, a China seas trader 
from Germany, Captain Henry Hackfeld, an- 
chored his ship in Honolulu harbor. As a trader, 
he optimistically envisioned the potential of the 
Hawaiian market. His first venture was a retail 
store. A wholesale warehousing facility came 
soon after with the help of two relatives. 

His retail outlet was the forerunner of Ameri- 
can Factors’ Liberty House, which today is one 
of Hawaii’s largest and finest department stores 
with locations in downtown Honolulu and other 
well populated districts. 

Hackfeld’s next venture was to act as market- 
ing agent and shipper for a sugar plantation. His 
firm soon became a sugar factoring house import- 
ing plantation supplies and labor and exporting 
sugar and insuring cargoes. During World War 
I, Hackfeld and Company was seized by the 
Enemy Aliens Property Custodian. All ties with 
Hackfeld and his nationalistic German relatives, 
friends and associates were severed, and a new 
company, American Factors, Limited, was incor- 
porated under totally new management. 

The wholesale division is headed by W. L. 
Doering, vice president and manager. General 
sales and merchandising manager is Otto Lude- 
wig. 

This division wholesales hardware, lumber, 
machinery and electrical equipment, glass, dry 
goods and paper, grocery sales, tires, chemical 
and industrial supplies, tobacco, liquor, drugs, 
electrical appliances, building promotion (home 
planning, mortgage loans), general credit, ware- 
house and delivery, Kauai Service Center, and 
several branch operations. 

Those who are active in the hardware section 
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SPECIAL DISPLAY area for Home 


manager of division is Otto Ludewig. Planning Center customers. 


are: manager, John C. Hughes; assistant man- 
ager and sales manager, Lyle W. Foster; J. Frank 
Wooley, Jr., manager, finishing materials sec- 
tion; and Raymond S. Nystrom, manager steel 
and plumbing section. 

The firm announced this year that it would 
pursue a policy of opening its lands for develop- 
ment in other areas. One of the first sections to 
be sold are some 6,000 acres of choice land at 
Olaa Plantation in Hawaii. There are also 
plans to be made to develop a large resort on 
Amfac-Pioneer Mill Lands at Kaanapali Beach 
on the Island of Maui. 

The firm is showing its enthusiasm over state- 
hood for Hawaii by obtaining 8 million dollars 
in new financing to take care of expansion plans. 








HARDWARE DEPARTMENT personnel above, from left, 
John C. Hughes, manager; Lyle W. Foster, assistant 
manager and sales manager; finishing materials and gen- 
eral hardware manager, J. Frank Woolley, Jr., and Ray- 
mond S. Nystrom, manager of steel and plumbing section. 
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KV drawer slides give you more 
of just what you're looking for! 


# Top Quality 4 Easy Installation 4 Trouble-free Performance 


...and the best known line in the business! 


DRAWER SLIDES 


K-V OFFERS YOU the most complete line 

of drawer slides on the market today for 

every type of installation. Fast-selling 

too, because builders and householders 

recognize their quality and performance. 

Well designed, sturdily constructed; keep 

drawers from sagging or sticking. Quickly No. 1300 drawer slide. 

and easily installed. Ask your K-V sales ee ee eee 


50 pound capacity. Ball bearings, nylon 
representative about this great line—soon. rollers. Sizes 12” to 28” 


No. 1100 drawer slide. Ideal for kitchen and other home cabinets. Full 25 No. 1400 drawer slide. (Full-Extension) Self-lubricating frictionless bearings; 
pound capacity. Nylon rollers. Sizes: 18” to 24”. won't sag under 100 Ib. loads at full extension. Sizes: 12” to 38” 


No. 1600 drawer slide, with 100 Ib. load. Closes automatically when drawer eNo. 1700 drawer slide. (Full-Extension) Extra heavy-duty, fully progressive. 
is within 6” of closing. Ball bearing nylon rollers. Sizes: 17” to 27”. No strain even under loads of 100 pounds or more. Sizes: 17” to 27”. 


Knape & Vogt Manufacturing Company, Grand Rapids, Michigan 
MANUFACTURERS OF ADJUSTABLE SHELF HARDWARE, SLIDING AND FOLDING DOOR HARDWARE, CLOSET AND KITCHEN FIXTURES AND HANDY HOOKS FOR PERFORATED BOARD 
For Details Circle 13 on INQUIRY CARD 
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LEWERS & COOKE, LTD. 


OFFICERS (at left), from left to right, include Fred P. 
Lowrey, president, and vice presidents—Gibson R. Keiton, 
Stanley E. Gilmar, Hudson L. Gaut and James W. 
Lovell. Missing from picture is A. Hodgeman, VP and 
treasurer. DEPARTMENT HEADS (at right from left), 
pres., Fred Lowrey; Ralph Reider, machinery; William 


CABINET maker from Dublin, Christopher H. 

Lewers at the age of 24 arrived in Honolulu 

in 1850 looking for his missing brother. It was 

quite a few years later before he found his 

brother, but in the meantime he established him- 

self in Honolulu with a lumber yard and carpen- 
try service. 

The firm was named C. H. Lewers. Joshua G. 
Dickson left his job at the Honolulu Post Office 
to become bookkeeper for the firm and in 1863 
he became a partner. Christopher Lewers died 
in 1876. On April 1, 1877, Dickson took two part- 
ners, Robert Lewers and Charles M. Cooke. At 
that time the firm became known as Lewers & 
Cooke. 

After Dickson died in 1880 a new partner was 
in the making. He was Frederick J. Lowrey. In 
1901 he became president and retired in 1941. At 
that time he was succeeded by his son, Frederick 
D., who is president today. 

The first building was a wood frame structure 
on Fort Street. In the ’80’s this was replaced by 
a brick building. In the early 1900 the firm con- 
structed a new building on King Street between 
Bishop and Alakea. In 1939 Lewers & Cooke pur- 
chased 714 acres of land between Kapiolani 
Boulevard and Ala Moana Boulevard, between 
Ward and Piikoi Streets. Later acquisitions 
brought the area up to 14 acres of land plus three 
of leased land. 

After World War II the firm started on an 
overall plan to consolidate operations on its new 
property. In 1949 conversion of the warehouse 
into a Central building began. Six buildings al- 
together house the company’s indoor activities 
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Jenkins, builders’ hardware; William C. Davis, paint; 
Thomas A. Replogle, plumbing; Fred V. Menezes, tool and 
hardware; Arnold E. Fromme, glass; and Hudson Gaut, 
VP of departments. Missing from picture are Kenneth 
C. Litster, electrical; and Robert M. Ehehorn, construc- 
tion materials. 


while outside storage operations involve nine 
acres of the 17-acre tract. On the surrounding 
grounds are located the lumber yard, lumber 
shed, repair shop, planing mill, and dry kilns. 
In front of the main building is parking space 
for 200 cars. The hardware and plumbing divi- 
sion is managed by H. L. Gaut, a vice president. 
Tool and general hardware department manager 
is Fred V. Menezes. Plumbing department man- 
ager is Samuel F. Olmstead. Kenneth C. Litster 
manages both the floor and wall covering depart- 
ment and the paint department. 


SIX BUILDINGS are located on 17 acres, which 
includes room for outside storage and 200-car parking 
lot. Lewers & Cooke main building houses warehouse, 
offices and showrooms in 20,000 square feet. The massive 
order counter stretches 160 feet. 
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GIANT "$aki 


HOLIDAY 


Season's 
Greetings 
on one side! 

Mele Kalikimaka 
(Merry Christmas in 
Hawaiian) on the other! 
Firmly supported 
ea by i. rugged 


The SENSATIONAL NEW TORCH! 


Christmas TIKI TORCH! 


2. Packed with appeal and interest! Season’s Greet- 
rN ings in both Hawaiian and English! A dramatic 
holiday decoration for lawns, gardens, patios, 


Ea driveways! 

Has year-round use! Without the candle cover, 
the torch provides garden, barbecue and pool 
side lighting for spring and summer! 
OUTDOOR HOLIDAY DECORATIONS ARE BIG 
BUSINESS! 

HAWAIIAN IDEAS ARE BIG INTEREST! 


YOU HAVE BOTH IN THE GIANT TIKI HOLIDAY 
CANDLE! 


oe ae 
Bu 


Pack: 6 per 

Size: 

Weight: 2 |t 

Colors: Copper, bra 
A inaies fre 

Retails $4.99 per candle and torch 

Full Discounts! Terms: 2/10 EOM 

Plus promotional allowance on volume orders! 


FULL FREIGHT ALLOWED 
ON 48 CANDLES! 


JOHN CHARLES CO. 
1513 Plaza del Amo—Torrance, California 


1 & white 


wedZ—-amm2zO nZourpmn 
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NATIONALLY ADVERTISED 
BETTER HOMES & GARDENS — LIVING — 
FIOUSE BEAUTIFUL — HOUSE & GARDEN — SUNSET 
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HAWAIIAN HOUSEWARES, LTD. 


OUR year after starting with M. Seller, F. C. 

Kling was transferred to the Hawaiian Islands 
in 1931. He covered the Islands for them for 16 
years. 

Right after World War II, Kling saw that 
Honolulu was due for rapid growth. At that 
time, 1947, he started Hawaiian Housewares. 

A. R. Johnson, executive vice president of the 
firm, joined Kling in 1948 after having worked 
with the West Waterway Lumber Co. in Seattle, 
Washington. A year later, E. L. Bingham, now 
vice president joined the firm. He was formerly 
with Von Ham Young, Firestone Division, in 
Honolulu. H. O. Lange who came to this country 
in 1948 from Germany, finally found his way to 
Hawaii and joined the firm in 1949. He also is 
a vice president of the firm which was _ incor- 
porated in 1956. Subsequently, Lange became in- 
terested in selecting import items from Europe. 

There are now five salesmen covering the entire 
State. The firm has tentative expansion plans 
which may be announced early next year. 


DUNHAM'’S HAWAII, LTD. 


OR more than 25 years Dunham, Carrigan & 

Hayden Co., century-old wholesalers with 
headquarters in San Francisco, have been serv- 
ing hardware retailers in Hawaii. They had a 
resident salesman until about five years ago when 
they established a branch warehouse under the 
management of Francis Ako. 


EXPERIENCED crew of Dunham’s taken at old premises. 
Francis Ako, manager is middle man, back row. 
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EXECUTIVES for Hawaiian Housewares Ltd. are (from 
left to right) F. C. Kling, president; A. R. Johnson, ex- 
ecutive V.P.; and two other vice presidents, E. L. Bingham 
and H. O. Lange. 


This branch operation included two salesmen, 
three warehousemen and office staff. Ako had 
previously been a resident salesman, having 
started right after World War II. 

Since September, 1959, Dunham’s customers 
have been served by a new corporation known as 


THE REORGANIZED wholesale sales organization 


moving into this new modern warehouse in Honolulu. 


HARDWARE WORLD 





Do floor nails 
rip into your 


Holt demountable 
drum cushion keeps 
rental sander 
always working 


For rugged 


SWEDISH \\ ff) 
W000 = WI 9 -<"- 


exhausts dust thru 


CHISELS ‘ia a 


When you rent Holt sanders you have the profitable advantage of 

GIVE patented demountable drum cushion that you can replace on the 
job or in your store in a matter of 5 minutes. All you have to do 

when the inevitable damage to cushion occurs, is loosen one nut, 

YOU take off the old cushion, slip on the new one —and you're in 
business again. You don’t even remove the drum—just the cushion 

” itself comes off. Thus there’s no lost rental while waiting a num- 

PROFABILITY* ber of days for an exchange drum from the factory, or for a re- 


paired cushion to “set”... no need to tie up capital in spare drums. 


To remove cushion, 


Gensco Swedish wood chisels loosen this nut. 


are the finest line you can a ¥. 
sell. Home owner, hobbyist, i | Slip off old, slip 
carpenter or cabinet-maker all 


, on new cushion. 
recognize them as the highest — 


quality they can buy. 


Made of famous Swedish forged Another exclusive advantage for you is the streamlined design 
steel, hand ground, honed and cual of the Holt rental sander. For example, there’s no separate pipe 
polished. Unbreakable Tenite II for dust exhaust. Dust is carried up thru the handle pipe into the 
handles. The quality of Gensco chisels ¢ dust bag, leaving the machine free of gadgets that catch and 
surpasses all others in their field. Sell ' break. It’s easy to put into and take out of private automobiles. 
Gensco, the line that sells fast, at a full profit. For full details, mail coupon NOW. 


26 
Other Products include: 2 ei 


Bushman Bow Saws, a Full line of Builders’ and : 
ciliamuceechmcemeriees é OG, MANUFACTURING CO. 
. BETTER FLOOR MACHINES 


FOR MORE THAN 30 YEARS 


* 669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 
Profability—that quality in Gensco tools that 
makes them sell easily, satisfy customers, 


| HOLT MFG. CO. Dept. K-11 
maintain a full profit margin 


669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 


| Please send me folders describing Holt rental machines. 
GENSCO TOOLS [i 


Division of General Steel Warehouse 


POSITION 








FIRM. 





1808 N. Kostner Avenue + Chicago 39, Illinois ADDRESS. 





For Details Circle 15 on INQUIRY CARD For Details Circle 16 on INQUIRY CARD 
NOVEMBER 1959 





Dunham’s, Hawaii, Ltd. This firm is closely 
affiliated with Dunham, Carrigan & Hayden Co. 
and will represent them as a sales organization. 

Ako and his complete staff are carrving on the 


TRANS-OCEAN IMPORTERS, LTD. 


nes after World War II in 1946, James 
F. Inman became captivated with the Ha- 
waiian Islands and decided to establish a busi- 
ness there. He became a manufacturer’s rep- 
resentative. 

He added wholesaling to the manufacturers’ 
representative activities and subsequently built 
up an organization that now has seven salesmen 
calling on all of the Island stores. 

The firm has resident salesmen on the Island 
of Kauai and one in Hilo, and one on the Island 
of Maui. Inman is president of the firm. Kunio 
Nagoshi who has been with the firm a little over 
two years is comptroller and vice pres. Al Shaffer, 
vice president, has been with the firm for one 
year and works on special promotion plans for 
the company. The firm distributes both hard- 
ware and housewares. The firm now sells about 
1,000 different items. 

The extent ot the growth of this firm can best 
be judged by the fact that they will expand next 
March or April into a new warehouse with 30,000 
square feet of space. It will be a one-story build- 


ONE SECTION of the large display room in the present 
building being rearranged. 
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operation of this new business. They are dis- 
tributing major lines of hardware, housewares, 
garden supplies, ete. to dealers throughout the 
various Islands of Hawaii. 


ing about two blocks away from their present 
plant which is located at 1154 North King Street. 


PROMOTION PLANS are being discussed in executive 
conference (left to right): Al Shaffer, vice president; 
James F. Inman, president; and Kunio Nagoshi, comp- 
troller and vice president. 


Ww. 
J ha 


ANOTHER SECTION of display room shows balcony 
display area as well as section for giftwares. 
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ashington FEATURES 
3 NEW ITEMS FOR 9 


"LAZY SUSAN” 
REVOLVING SHELVES 
AND HARDWARE 


Latest and finest in rotating shelves 
and hardware. A brand new ‘‘Wash- 
ington”’ design for any cabinet in the 
home. Brings “‘dead”’ cabinet space to 
“‘life’’ making storage items easily 
accessible. 
® Smooth Operating—Shelves attached to pos? 
and pivot operates on ball bearing hardware. 
® Easy Installation— fasten upper and lower pivot 
to cabinet, drop assembled post and shelves 
into place. 
® Attractive—Shelves finished in brilliant modern, 
coppertone. 
® Easy Cleaning—Shelves and post lift out by 
hand as a unit, reinstalls just as easily, 
® Available as individual components or come 
plete packaged units. 


NEW 
SEMI-CONCEALED 
INSET HINGE... 

A 34,” inset hinge—attractive, modern 
in design, adds sparkle to cabinets. 
Quick to install and economical, the 
No. 1015 is available in Polished Chro- 
mium, Brass, or Copper and Dull 
Bronze. 


IMPROVED 
HIGH-IMPACT POLYSTYRENE 
DRAWERS 


Washington’s convenient Poly- 
styrene drawers—light weight, 
smooth-operating, easy to clean. Washington Steck wore 
@ For cabinets in homes, offices, schools 


and other locations. x. v ly welcomes Hawaii—our 


! 
@ Drawer runners glide on noiseless 50th State! 
nylon pads. 


@ Easy-to-install—attractive, 


WASHINGTON STEEL PRODUCTS, INC. 
TACOMA 1, WASHINGTON DEPT. HW-11. 


ashington ‘ CANADA: General Sales Syndicate, 202-470 Granville Street, Vancouver, &. C., Canada 


DISTINCTIVE BUILDING PRODUCTS 
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TOOL © HANDLES 


offer 


Selling Advantages 


that mean more 
Turnover and Profit 


1. Priced to move fast with full profit 
margin for you. 


2. Manufactured to give user satis- 
faction. Made of finest second 
growth hickory. 


3. Clearly labeled for quick identi- 
fication by pattern number, name 
and weight tool they fit. 


4. Sales helps to assure that quick 
turnover every aggressive 
dealer demands. Write for free 
copy of handy wall chart C 
illustrated at left. This wall 
chart simplifies selecting 
proper handle for specific tools. 


Send for 
Catalog B 


Sequatchie Handie Works 


Sequatchie, Tenn. 
For Details Circle 18 on INQUIRY CARD 





THE PRESIDENT GOES A CALL- 
ING—William Brantman, President 
Allied Western Distributors, Inc., of 
San Francisco is shown on the main 
street of Kaunakakai on one of his 
frequent trips to the Hawaiian Is- 
lands. Brantman has helped to es- 
tablish quite a few accounts which 
are now handled by their resident 
representative, Carl Vogelsang. 


ALLIED WESTERN 
DISTRIBUTORS, INC. 


BOUT ten years ago William 
Brantman, now president of 
Allied Western Distributors, 
Inc. made an exploratory trip to 
Hawaii. He helped to establish 
accounts which were subse- 
quently serviced by the firm’s 
own representative in Honolulu. 
Their present representative 
is Carl Vogelsang at 475 Nimitz 
Highway, Honolulu. In addition 
one or two officials of the com- 
pany go to Hawaii to help Carl, 
particularly in introducing their 
special promotion catalogs. 
This fall Liberty House has 
tied up with the wholesaler’s 
Gifts ’N Gadgets catalog. Gad- 
getland, a book especially de- 
signed for hardware stores, will 
be distributed to customers by 
the Kauai Stores and F. Koeh- 
nen Ltd., Honolulu. According 
to Brantman, there are quite a 
few of their items that are pop- 
ular on the islands that are not 
necessarily so popular on the 
Mainland. Climate has some- 
thing to do with the selection of 
other items. 


HARDWARE WORLD 





MANUFACTURERS’ REPRESENTATIVES IN HAWAII 


The representatives pictured below and on the 
next page are a few of the manufacturers repre- 
sentatives who serve mainland manufacturers 
responded to Hardware 


in Hawaii and who 


LAWRENCE B. STUART, LTD., is 
located at 1216 Kapiolani Blvd. in 
Honolulu. Lawrence B. Stuart 
(standing left) headed contract build- 
ers’ hardware dept., California Hard- 
ware Co. in L. A. for 16 years before 
going to Islands. He is past pres. and 
early member of ASAHC. Next to 
him is Edward T. Nakahira. Seated 
are (1. to r.) Marie L. Stuart and Lor- 
raine Oshiro. Firm represents Schlage 
Lock, New York Wire Cloth Co., 
R. E. Dietz, Ete. 


FOUR-PLACE PLANE is used by 
H. (Herb) Hardin to cover the 
Islands for Wear-Ever Aluminum, 
Inc. On trips to contact trade, Herb 
carries an ample supply of samples. 
Office is located at 1529 Kalakaua 
Ave., Honolulu. The editor, Milton 
Albin, flew with Herb one Sunday in 
July. They toured over the pineapple 
fields in the highlands and the sugar 
cane fields in the lowlands, Pearl 
Harbor, and several towns on “Wind- 
ward” side of island. 


World’s request for information. Those repre- 
sentatives who are engaged in the agency busi- 
ness in Hawaii but are not listed here will be 
listed in future issues of Hardware World. 


BEN C. LEVY opens his display 
room in downtown Honolulu. His 
business address is P. O. 277, Lani- 
kai, Oahu, which is a few miles over 
the mountains on the northern side 
of the island. He is an associate of 
Cohn & Shane, manufacturers’ repre- 
sentative, with headquarters in Los 
Angeles. Firm handles housewares, 
toys, power mowers, power tools, 
and gadgets. Mr. and Mrs. Levy went 
to Honolulu ten years ago on a vaca- 
tion; decided to make it home. 





WILSHIRES 


Exciting New Values 


TOP EM ALL 


7 PC. SOLID BRASS FRAME 
ENSEMBLE with SCALLOPED TOP 


é 


Write for 
16-page 
promotional 
Brochure 


Write for our new Catalog of the complete Wilshire Line 
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\ MANUFACTURING COMPANY 
4865 San Fernando Rd. West « Los Angeles 39, Calif, 
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ALOHA HAWAII! 


AMERICAN PUSH BROOM CO. 
[x1 =\ ; 


Greetings from 
Old Friends 


AMERICAN PUSH BROOM 
CO. and M. H. KNOX & CO. 
of San Francisco join in wish- 
ing all their friends, old and 
new, in Hawaii continued suc- 
cess and prosperity. 


Aloha Neighbors! 
Mahalo Nui! 


M. H. KNOX & CO. sales division of 
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CAMPBELL CHAIN 


eee TO TEIN ae _ 


BRAD, CALIF. 


Wg 


SS 


delivery and service! 


‘Yes, the new Alvarado plant gives Campbell Chain complete 
manufacturing facilities all across the country. This means real 
convenience for local commercial, industrial and automotive 
markets—right down to same-day or overnight shipment! The 
Campbell warehouse and factory facilities are organized in a 
nation-wide network—to assure you the best delivery and service. 





The complete Campbell line includes welded and weldiess chain in every size and grade. 


a. 


INCO PATTERN COIL CHAIN 
PROOF COIL, BBB COIL, HIGH 


TEST STEEL AND CAM-ALLOY CHAIN = — 
LOCK LINK PATTERN COIL CHAIN 






































MACHINE CHAIN—TWIST AND STRAIGHT LINK 
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JACK CHAIN—SINGLE AND DOUBLE 
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COIL CHAIN—TWIST AND STRAIGHT LINK , ov SS 
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PASSING LINK CHAIN - lod 

















WELDLESS CHAIN ASSEMBLIES 
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SASH CHAIN 
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SAFETY PLUMBERS CHAIN WELDED CHAIN ASSEMBLIES 











WALTER F. 

HUEBENER 
1422-B Dominis 
St., Honolulu 


Handles house- 
wares, cutlery, 
barbeque sup- 
| plies and garden 
| supplies. 





CHARLES M. 
| CROUSE 
11128 Auahi St. 
| Honolulu 


Has electrical 
portable tool and 
electric house- 
wares. 


x 
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LOUIS C. 

COLLINS 
540 Ward Ave. 
Honolulu 


Lines include 
housewares. 





| oe 


LARRY 
HANEBURG 
Honolulu 


Lines include 
tools, hardware, 
housewares and 
builders’ hard- 
ware. 


ED 
SCHOEN 
Honolulu 
Variety of sport- 
ing goods. 


JAMES F. 
MOODY 
239 Merchant 
St., Honolulu 
Handles steel 
and general 
hardware. 
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Na- 
tional Wholesale Hardware Associa- 
tion is Howard Price (left), executive 
V. P. of Salt Lake Hardware Com- 
pany, Salt Lake, Utah, who was 
elected to succeed John S. Stiles, Mor- 
ley Murphy Company, on October 7 
at the association’s annual convention 
held jointly with the AHMA at At- 
lantie City. 


New 
Director 
at Landers 


Arnold W. 
Bahder 


Arnold W. Bahder has been pro- 
moted to the newly-created position of 
director of merchandising for all com- 
pany divisions at Landers, Frary & 
Clark. In his new post, Bahder will as- 
sist Stanley G. Fisher, vice president 
and general sales manager, in prod- 
uct planning, sales programs and mer- 
chandising for all Landers product 
lines. 

Bahder joined Landers in 1955 as 
sales development manager in the 
electric housewares division. He was 
previously with Silex Company. 


NOVEMBER 1959 


A GIFT is handed to A. S. Johnson, 
National Carbon Company, Division of 
Union Carbide Corporation, New York 
City, retiring president of the Amer- 
ican Hardware Manufacturers Asso- 
ciation (left) by incoming president, 
John Gibson, III, McKinney Manufac- 
turing Company, Pittsburgh, Pa. The 
presentation was made at wholesal- 
ers’ meeting. 


L.A. Hardware-Housewares 
Show A Buyers Event 


LOS ANGELES—The 1960 West 
Coast Hardware & Housewares Show 
will open February 21 for a three 
day run at the Great Western Ex- 
hibit Center here. Sponsored by the 
Pacific Southwest Hardware 
ciation, the show will cater to the 
dealer buyer in the hardware and 
housewares industry. 

The 1960 show will utilize the full 
80,000 square feet in the exhibit 
center, with 400 exhibitor spaces de- 
voted to showing buyers what is new. 
Manufacturers are adding space to 
what they had in the 1959 show. 
New exhibitors will be among those 
showing in the enlarged show. 

While a new attendance record 
was made in the 1959 show with 
10,000 dealers, buyers and trade af- 
filiates, the 1960 show is expected 
to attract an even greater number. 
Allied market activity has been 
developed to assure buyers the best 
use of their time during the event. 


Asso- 


WESTERNERS PREDOMINATED 
in the panel discussion, “The Distri- 
bution Cost Accounting Manual.” 
Speaking is E. H. McLaughlin, Jr., 
vice president, Union Hardware & 
Metal Co., Los Angeles. Seated (I. to 
r.): U. J. Kuhre, executive V. P. 
Stravell Paterson Hardware Co., and 
moderator Howard W. Price, ex. V.P. 
Salt Lake Hardware, both of Salt 
Lake City. 


C-G Steel Promotes Two 


SAN FRANCISCO — Two majo 
changes in the sales organization of 
Columbia-Geneva Steel division of 
United States Steel Corporation were 
announced here. Ralph T. Mitchell, 
Jr. becomes manager of sales for 
the central sales district. Mitchell 
was formerly manager of sales in 
Denver before transferring here. He 
has been with U. S. Steel since 1940. 

Succeeding Mitchell in Denver will 
be George “Bill” Searles. He joined 
U. S. Steel in 1948. Prior to his 
new post, Searles was senior sales 
representative in Los Angeles for 
Columbia-Geneva. He has been man- 
ager of sales for wire rope and 
electrical wire products since 1957. 


Hamilton-Skotch Names V-P 


Lloyd D. Maker was named vice 


president of sales for Hamilton- 
Skotch Corporation, New York City. 
Maker has been with the- company 
three years. His previous position 
was general sales manager. 
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A GRABLER souare “Gee” 
UNION FOR EVERY 
PIPING REQUIREMENT 


* For Steam Working Pressures ranging up to 300 pounds 


* For Non-Shock Cold Water, Oil, and Gas ranging up 


to 600 pounds pressure 


* Available with Ground Joint Brass Inserted Seat, 
Gasket Type, and all Iron Seat 


* Listed by Underwriters’ Laboratories as standard 
for Hazardous Liquids. 300 pound Unions meet Federal 
Specifications WWU - 536. AAR Unions conform to 
standards of the American Association of Railroads. 


BLACK AND GALVANIZED 
* Malleable Iron Unions * A.ALR.Unions »* Dielectric Unions 


STANDARDIZE WITH GRABLER SQUARE’GEE” UNIONS 














* Give Swingline 4or Xmas”...SWINGLINE helps you sell HERE’S WHAT YOU GET FREE FROM SWINGLINE: 
all the Christmas gift items in your store...with this wonderful = 
holiday promotion package...displays that invite and excite sales a. : : [iw fq = 
on your most profitable gift merchandise...including the SWING- ; ree ae) 17” x 22” 
LINE 101 Hi-compression STAPLE GUN: a complete sell-out last xn a poster 
Christmas at $4.95! fe at 49 
And...SWINGLINE backs you up with large-space ads—that — iT 
pre-sell customers to demand SWINGLINE-—in: Popular Me- 
chanics, Popular Science, Mechanix Illustrated, Saturday Eve- 
ning Post, Farm Journal, Family Handyman, Home Craftsman. 
Don't be disappointed! Be sure you place your order—and get 
your FREE GS4X window streamer packed in each carton of 4 
guns. Write SWINGLINE today for complete GS4X kit. 


* holiday wrapping 


cand a host of wonderful 
ag a ® point-of-purchase materials 


SWINGLINE HI-COMPRESSION 101 STAPLE GUN 


* Push-button loading 

¢ Built-in Extractor 

* One-handed handle lock 

* Sturdy chrome-finish base 

* Load indicator 

* Heavy-duty steel construction 

* Open channel takes 2 staple sizes: 1/4'', 5/16" 


SHIPPED IN REMOVABLE XMAS WRAP ny us § 


SWINGLINE, INC., LONG ISLAND CITY 1, NEW YORK 
in Canada: Saxon Office Equipment, itd., 156 Evans Avenue, Toronto 14, Canada 
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BELLS 
THAT 
SELL 


Assortment 


A COMPLETE 
BELL DEPARTMENT 


28 Bells with FREE DISPLAY 


Dealer Cost $11.95 
Retails For $19.78 








SCHOOL BELLS 
PATIO BELLS 
BRASS HAND BELLS 
TEA BELLS CALL BELLS 


COW BELLS 





VIN BROS. 


MFG. COMPANY, East Hampton, Conn. 


Sales Representatives 


JOHN H. GRAHAM & CO. 


Bevin Bros. Mfg. Company 

105 Duane Street, New York 8, New York 
Please send me more information on the 
No. 1200 ‘Bells thot Sell’ Assortment 
Name ___ 


Address 


Company 


INC. 
105 Duane Street, New York 8, N. Y. 
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| 50th State Business 


Outlook Optimistic 


Pictured (left to right) are Mr. H. R. | 
| Jordan, Manager, 


Paint Department, 
Honolulu Iron Works Company, and 
Mr. W. Vernon Barrett, President of 


| Southern Lacquer & Paint Corpora- 


tion, South Gate, California during Mr. 
Barrett’s recent visit to Honolulu. 
Mr. Barrett visited our new 50th state 
for consultation and field work with 
the Honolulu Iron Works Company, 
who are distributors of Southern 
Lacquer products. Mr. Barrett report- 
ed on his return that opportunities for 
increased movement of lacquer prod- 
ucts to the manufacturing and archi- 
tectural market in the Islands appears 
excellent . . . and local business lead- 
ers are most optimistic regarding fu- 
ture general industrial activity. 


Sherman-Klove Names Rep 


Lectrolite Tools have ap- 
Neher to handle sales 
in Northern California and Nevada, 
according to R. W. Sherwood, 
manager, The Sherman-Klove 
Chicago. 


DUNHAM ADDS MOWER LINE 


TURFMASTER. 


S-K 
pointed Earl C 


sales 


Co., 














| DURING THE HARDWARE SHOW 
at New York, September 28-October 
2, Dunham, Carrigan & Hayden Com- 
pany, San Francisco wholesalers, ac- 
quired the Dille & McGuire Mfg. line 
of mowers. At left, VP C. W. 
McGuire shows a rotary mower to 
| Curtis Hayden, Jr., VP of the whole- | 
sale firm. 





MALL 
HARDWARE 
ITEMS 


EASY-T0-SELL 
PROFITS 


One-Piece Durable 


6 sizes ('/2" to 14") in Nickel and 
Brass, each 

packed 100 to 

a box. %" size 

carded in 7 

popular colors 

plus Nickel and 

Brass. 


BESUTILITY HOOKS 


Handy self-screw all purpose hook in 
bright plated finishes. 2-to-a-card or 


in boxes of 50. 
3) EZEMB a, HOOKS 


Lacquered Brass, Nickel, 

hrome or Bright Iridite 
Finish in boxes of 25 with 
2 flat head steel screws 
per hook. 


Bright rustproof finish . 

4 popular sizes . . boxed 

in an attractive counter 

display. Also available in 
bulk or packaged 
100 to-a-box In a 
complete range of 
thread sizes. 


CaP NUTS 


Attractively finished and packed 

in a self-selling counter display 
assortment in 4 popular sizes. 
Also available in bulk or in 
boxes of 100 in all thread 
sizes. 


o 


JOBBERS: Write now for prices and cata- 
log sheets on GRC's full line of money- -making hard- 
ware items, including DRAPERY RINGS, SCREEN & 
WINDOW HARDWARE, DRAIN COCK KEYS. 
DEALERS: See your jobber salesman for im- 
mediate delivery on 
these and other GRC 
hardware items, 


World's foremost producer of same die castings 
132 Beechwood Avenue, New Rochelle, N. Y. 
NEw Rochelle 3-8600 
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WHY TRY TO , 
“TIE TOGETHER" \ 2° 
A LINE?... 


THIS IS THE 
“AWARD-WINNING 
PACKAGE 


. . » that is selling successfully to the “Do- 
it-Yourself" market. 


*This open-top box was given a “Best package Award 
in 1959" by the National Paperbox Manufacturers 
Association. 


THE BEE LINE Do-it- EASY TO ATTACH 
Yourself Furniture Legs 
come unfinished or in 
Black, Walnut, Blond, 
and Mahogany. They are 
available in seven sizes 
from 4 in. to 29". They 
screw in easily to dual- 
purpose brackets, one 
side for vertical style. 
the other for flared 
style. Each leg has self- 
leveling glides. 


NEW 
SHELF-DIVIDERS 





. . + give profes- 

ar fionre what it ro , oe “ ” | \ sional look for 
Ever figure what it really costs to “wrap up” a seem dette 
sale? The more brands of sporting goods you | book cases, coffee 
” ' . rity ‘ | tables, TV tables, 
carry, the higher your costs. So, why not save? etc. They are 

*k el! the “7. ste line of : ilable in five 
Stock and sel! the one complete line of sporting | neni Wy ee 
equipment your customers know . . . Draper- 14" and in two 
Maynard. You reduce inve nap Peckaian boa , | § styles as shown. 

yna u reduce inventory headaches, brand iAH §6pecked 4 in at- 
confusion, duplication of orders and effort, and tractive self-sell- 
paperwork. In their place you get a complete 
line, quick delivery, faster turnover and higher 
profits. Get the full story. Write today for com- \ | 
plete information, catalogs and name of your i—\— 
nearest Draper-Maynard wholesaler. NE » 

















These products carried by leading distributors 





DRAPER-MAYNARD 
Sports Equipment Barton Wood Products Co. 


6301 212th S.W., Lynnwood, Washington 











4861 Spring Grove Ave. + Cincinnati 32, Ohio 
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YOU CAN FORGET 
YOUR COMPETITION 
WHEN YOU SELL 


Townthife ) 
_.. the mower line that 


CHALLENGES 
COMPARISON 


a 


’ SELF-PROPELLED 


*y All the LawnFlite features that 
mo! proved so popular last year 
—plus the exclusive, positive 
Syncro-Mesh Drive and 

Air-Flo Shield 


RIDING MOWERS 


With these new LawnFlite models, you can “cash 
in’ on the big demand for riding mowers. They're 
tops in engineering, styling, construction 

and value 


PUSH TYPE 


These are the famous mowers 
that established such 
phenomenal sales records 

m in 1959. Each ts a leader 
in its price class 


IT’S EASIER TO SELL THE 


Lawntii fe Line 
THAN TO SELL AGAINST IT 


MODERN TOOL & DIE CO. 


5389 West 130th St. © Cleveland 11, Ohio 
For Details Circle 27 on INQUIRY CARD 


54 








SCHEDULE OF CONVENTIONS AND SHOWS 


Jan. 11-15 NATIONAL HOUSEWARES EXHIBIT, Navy Pier & 
Drill Hall, Chicago, Ill. (Dolph Zapfel, Merchandise Mart, 
Chicago, Ill.) 


NATIONAL ASSOCIATION OF HOME BUILDERS 
16TH ANNUAL CONVENTION AND EXPOSITION, 
Conrad Hilton & Sherman Hotels and Coliseum, Chicago, 
Ill. (National Association of Home Builders, 140 S. Dear- 
born St., Chicago, Ill., D. B. Grady, Chairman.) 


INTERMOUNTAIN ASSOCIATION OF HARDWARE & 
IMPLEMENT DEALERS CONVENTION, Hotel Utah, 
Salt Lake City. (Intermountain Association of Hardware 
& Implement Dealers, 308 Continental Bank Bldg., Boise, 
Itda., Leon Weeks.) 


CALIFORNIA GIFT SHOW, 50th, Ambassador and Bilt- 
more Hotels, Brack Shops, Merchandise Mart. (Trade 
Shows Ltd., 3510 Council Street, Los Angeles, Calif.) 


WESTERN WINTER MARKET, Merchandise Mart, San 
Francisco, Calif. (Henry Adams, 1355 Market St., San 
Francisco, Calif.) 


NORTH COAST RETAIL HARDWARE ASSOCIATION 
CONVENTION AND HARDWARE INDUSTRY SHOW, 
Masonic Temple, Portland, Oregon (North Coast Retail 
Hardware Assn., Rt. 12, Box 109, Fife Square, Tacoma, 
Wash., Martin W. Danko.) 


MOUNTAIN STATES HARDWARE & IMPLEMENT 
ASSOCIATION CONVENTION, Cosmopolitan Hotel, 
Denver, Colo. (Mountain States Hardware & Implement 
Assn., 1233 Spruce St., Boulder, Colo., F. W. Reich.) 


PACIFIC SOUTHWEST HARDWARE AND HOUSE- 
WARES SHOW, State Fairgrounds, Phoenix, Ariz. (Pa- 
cific Southwest Hardware Association, Otto Grigg, Man- 
uging Director, 1519 South Garfield, Los Angeles 22.) 


HIOME IMPROVEMENT PRODUCTS SHOW, Navy Pier, 
Chicago, Ill. (4th Annual HIP Show, 331 Madison Ave., 
New York.) 


WESTERN CHINA, GLASS, GIFT, JEWELRY, TOY, 
STATIONERY AND HOUSEWARES SHOW, Exhibit 
Hall, San Francisco. (Kay Leber, WMEA, 1355 Market 
St., San Francisco.) 


WESTERN STATES HARDWARE - HOUSEWARES 
SHOW and CALIFORNIA RETAIL HARDWARE ASSN. 
CONVENTION, Brooks Hall, Civic Center, San Francisco. 
(Krueger Jacobsen, 122 9th St., San Francisco.) 


PORTLAND GIFT SHOW, Public Auditorium & Plaza & 
Benson Hotels, Portland. (Kay Leber, WMEA, 1355 Mar- 
ket St., San Francisco.) 


NORTHERN WHOLESALE HARDWARE CO. CON- 
VENTION & SHOW, 805 N.W. Glisan St., Portland.) 


WEST COAST HARDWARE AND HOUSEWARES 
SHOW of Pacific Southwest Hardware Association, Great 
Western Exhibit Center, Los Angeles. (Pacific Southwest 
Hardware Assn., Otto Grigg, 1519 South Garfield, Los 
Angeles 22.) 


SEATTLE GIFT SHOW, Armory, Olympic and New 
Washington Hotels and Terminal Sales Building, Seattle. 
(Kay Leber, WMEA, 1355 Market St., San Francisco.) 


ALLIED GIFT & JEWELRY SHOW, Hotel Adolphus, 
Dallas, Texas (Allied Exhibitors, Inc. 3832 Wilshire Blvd., 
Los Angeles 5.) 


For additional information about the conventions and shows listed above 


and others not listed in this issue, write to HARDWARE WORLD Service 
Bureau. 
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Your Season’s 
Requirements of R-V-LITE 
Flexible Window Materials 


and get this 
49er Display Rack 


anil 560° 


with $49 order for any 
R-V-Lite materials 


Crys tt 


CEL-O-GLASS—finest galvanized wire mesh, heavily coated 
with clear acetate plastic. #800 CW 15 mesh and #300 
CW 10 x 9 mesh both in 28’, 36’ and 48” widths; 50’ 
and 100’ lengths. 

R-V-LITE Aluminum Mesh—Two layers of heavy, trans- 
parent acetate plostic fused over 4 x 4 mesh rustproof, 
corrosion-proof aluminum wire. #700W—36” wide, in 50’, 
150’, 300’ lengths. 

R-V-LITE Green Cotton Mesh—Streng twisted cotton '4’’ 
mesh, bonded between layers of clearest, tough acetate 
plastic. High tear resistance. #100C—36" wide, in 50’, 
150’, and 300’ lengths. 


Storm-Lite Storm Window Kits 

Packed in eye-stopper, self-selling 

= packages. Each kit contains every- 

“ad thing needed for window: #24SL 

re — Single Strength; #24SLH — 
dip) Double Strength. 36” x 72". 


R-V-LITE Kraft Door 


Individually packaged. Converts 
screen door into snug storm door. 
Fits nearly any standard screen 


door. #12KD. 





NEW, Raised Diamond-Tread pro- 
duces “Squeegee-Like” action when 
stepped on—actually scrapes dirt 
and moisture from shoes! 


Deeply embossed pattern traps 
more water, snow and dirt! 


Lies flat and stays put—embossed 
underside grips carpet; can’t curl! 


Resists ripping yet cuts to size with 
scissors! 


SUGGESTED 35¢c PER 
RETAIL PRICE LINEAL FT. 
NOW! The first real improvement in plastic floor 
runners—and only Arvey has it! Be sure you stock 
it for extra sales and profits this fall! R-V-TEX 
gives real stormy weather protection to rugs, 
carpets and floors. Resists oil, grease and most 


acids—won’t curl, slip, slide or tear. Cleans easily 


by shaking out or vacuuming. 


Order From Your Hardware Wholesaler 


| N-\Y1 -h ae @Xe)-1 10): Wale). 


Since 1905 ® c 


3500 N. Kimball Ave., Chicago 18, Ill. 
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TWINE | New McKinney Sales Office Two Reps Join Stan Phillips 

| SAN FRANCISCO—Effective No- 

PN-¥-Jo) ae la be vember 1, the West Coast regional 

sales office of McKinney Manufactur- 

ing Company, Pittsburgh, Pa., will 

move to new and larger headquarters. 

The new office will be located at 560 

Ninth Street, San Francisco 3, Calif. 

Clark Van Housen will continue to 
direct sales operations in the area. 

A producer of builders’ hardware, 
McKinney Manufacturing services ac- 
counts in 10 Western states including 
Alaska and Hawaii. Rapidly increas- 
ing sales volume in the growing West 
Coast building market prompted the 
move to larger quarters. SAN FRANCISCO — Appointment 

of Bob Follett and Lee Hamblin as 
Bissell Elected to NHMA representatives to Stan Phillips & As- 
sociates, manufacturers’ representa- 
tive firm, was announced here re- 
cently. 

The organization covers eight West- 
ern states including Hawaii. With the 
addition of the two men, the firm has 
now nine reps serving sporting goods 
and marine factories in the West. 

Follett was formerly with Narmco- 
Conlon Co. as sales manager. He will 
headquarter in Phillips’ Los Angeles 
Clinton Elects Erlacher office. 


® (‘S a) - : . Hambli rill help cover : Rae 
( inapines Cormorato — amblin will help cover the Inte 
King) Coffon CORDAGE | linton Engines Corporation ha: 
eee a 


Bob Lee 
Follett Hamblin 


Melville R. Bissell, president of Bis- 
sell Carpet Sweeper Co., Grand Rap- 
ids, Mich., was elected a director of 
the National Housewares Manufac- 
King Cotton Twine Assortments put your turers Association. Bissell will serve 
dealers in a wide variety class with a mini the unexpired term of Lloyd C. Nelson 
mum inventory. Assortments include gift president of Cal-Dak, San Gabriel, 

i Calif., who resigned after the merger 


twine, kite twine, parcel post twine, jute, 
india: large and small balls. Write or ask of Plas-Tex Corp. with Cal-Dak 
as } ° al-Vak. 


your jobber for full information. 


elected Cletus V. Erlacher, Jr., as vice mountain area of Colorado, Utah and 
president and general sales manager. Southern Idaho from the Salt Lake 
JOHN H. GRAHAM & CO. INC. He has been with the company since City office. He age formerly with 

105 DUANE STREET, NEW YORK 8, N. Y 1946. Prior to his new post he was Trail Sport Center in Murray, Utah 
as a partner. 











V.P. in charge of original equipment 
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deRecat Forms Agency 


: ’ SAN FRANCISCO—R. J. deRecat 

EASY has announced the formation of the 

WIRE PRODUCTS R. J. deRecat and Company, with 

TO-SELL headquarters at 510 Seventh Street 
here. 


4 deRecat has been in the manufac- 
for year round PROFITS turers’ representative business for 


quite a few years. 
eee and they all come from WRIGHT The southern California office will 


be headed by Jim Conrad who has 

been active for several years in this 

In summer or winter, spring or fall, no matter where you are — area. He will cover Mexico and Ari- 

there’s always a demand for one or all of these high quality zona in addition to Southern Cali- 
WRIGHT wire products. Order NOW from your wholesaler! fornia. 

Rex Russell will head up the Rocky 


— : eta os Mountain Empire. His office at Bounti- 
WRIGHTLINE NETTING mir ineasesh tal aiid | ful, Utah, will be responsible for sales 


in Utah, Southern Idaho, Wyoming 
WRIGHT HEAVY NETTING — Continuous twist. | and Colorado. 
wricut HARDWARE CLOTH — Woven, flat wire selvage 


and loop selvage. | New Westinghouse Division 
WRIGHT WELDED FABRIC — Smooth edge. Formation of a new Westinghouse 
wricut INSECT SCREENING — Aluminum, galvanized and bronze. | portable appliance division to be 


headed by vice president Richard J. 
wrickT INDUSTRIAL WIRE CLOTH — ali metals and grades, Sargent had been announced. Accord- 
. ~~ : | ing to Chris J. Witting, vice president 

WRIGHT WIRE STRAND (Clotheslines) 9 pa ouike in charge of consumer products, both 
| portable and major appliances for- 

WRIGHT SOLID LINES AND WIRE — Connected coils. merly were included in Westinghouse 
wricht FLOWER FENCE — Built-in stakes and plain top. | ene igi alpen Ry 
wricut GUTTER GUARD — Keeps leaves out of house gutters. | Prior to his new appointment he was 


general manager of marketing and 


distribution for the consumer products 
WRIGHT ¢G. F. wRiGHT STEEL & WIRE COMPANY _— group. 


WORCESTER 3, MASSACHUSETTS 


awn — 


—, 
@oc$c _— 


: Use Inquiry Card Between Pages 48 and 49. 
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Dazey 
Names 
Sales Mgr. 


James J. 
Wierzenski 


James J. Wierzenski has been ap- 
pointed sales manager for the Dazey 
Corporation by Dazey president W. E. 
Gundelfinger. Wierzenski has been in 
the retail merchandising field 10 years 
as buyer of housewares for St. Louis 
(Missouri) department stores. 


MAGICIAN TAKES ON 
MAGIC HOSTESS LINE 


; 


* 
~. 


LIKE MAGIC show special is being 
pulled out from the coat of Marvin M. 
Burger who before entering the 
housewares field was known profes- 
sionally as “Buma” The Magician. 
This show special was offered at the 
housewares show of J. B. Sherr Co. 
early in September, shortly after Bur- 
ger was appointed manufacturers’ 
representative for the Magic Hostess 
Division of the Rival Manufacturing 
Co. Up until a few months ago he had 
been a buyer with Evers Distributing 
Co. for the last six and a half years. 
Before that he was a hardware-house- 
wares buyer for San Rafael Hardware 
Co. for three years. His first job in 
the hard goods field was with Palace 
Hardware in San Francisco for six 
years where he was store manager. 
He served three years in the Navy 
during the war. Before that he had 
been a professional magician for 10 
years in Vaudeville and Night Clubs. 
He now confines his magic work to 
special events such as entertainment 
in hospitals, and seasonal activities. 
He is president of the Oakland Magic 
Circle and has been a member and offi- 
cer of several other magician organi- 
zations. He has won many prizes at 
magician conventions and is known 
throughout the world as a collector of 
rare magical tricks. He will cover 
northern California territory. 
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Thor Appoints L. A. Mgr. 

LOS ANGELES—Elmer J. Goetz 
has been appointed office manager of 
Thor Power Tool Company’s customer 
sales and branch here. Goetz 
succeeds William Titus, who moves to 
San Diego as an industrial salesman 
for Thor. Goetz was formerly with 
Thor’s Aurora (Ill.) works. 


service 


Ekco-Autoyre Names Jacobs 


tobert J. Jacobs has been promoted 
to national field sales manager for 
Ekeo-Autoyre division of Ekeo Prod- 
ucts Company. Jacobs joined Ekco in 
1950 as a sales correspondent. 








OTHER PRODUCTS 
SANDVIK OFFERS 


BUCK SAWS 
FILES 
HAND SAWS 
PLIERS 
SCYTHES 


... all made 4 - 
from the finest “eiigeemee 
Swedish Steel! ‘| 











Western Meetings for S & 9 


Because of the many new merchan- 
dising and operating methods planned 
for 1960, eight regional meetings for 
S & Q hardware stores were scheduled 
for October. Two of the meetings were 
held in the West, according to L. M. 
Hatfield, president of Janney, Semple, 
Hill & Mineapolis, Minn., dis- 
tributors to S & Q hardware stores. 
Denver, Colo. and Portland, Ore. were 
sites for regional field meetings to 
explain improvements in the S & Q 
program. Product displays of the 1960 
line of merchandise included hand 
lawn and garden goods and 
power mowers. 


Co., 


tools, 


\aonaae 


Mw © ome 


...1S built into every fine Shark-O-Lite 
chisel. Blade of fine Swedish Steel 
known the world over for its keen cut- 
ting qualities and long lasting edge, 
Recommend, stock and display the 
largest selling Swedish chisel. 


Sandvik sree inc. 


Saw & Tool Division 


1702 NEVINS ROAD, FAIR LAWN, WN.J. 
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AMES OFFERS a “PROVEN” 
PROFIT- MAKER 


This Ames profit-maker greatly increased sales (and profit) for 
thousands and thousands of dealers last season. Unsolicited 
testimonials have poured in from dealers praising the sales- 
power and utility of this self-service unit. 


BIG ENOUGH—Customers can’t overlook this eyee SMALL ENOUGH—Requires only 7 square feet of 

catching display of garden tools they need and should valuable display space. 

buy. Plenty large enough to spare you the chore of — sTRQNG ENOUGH—Unit is strong enough to hold 

restocking during busy store hours. five dozen tools, plus a two-hundred pound man, and 
roll easily on jumbo 3” casters. 


Here’s Your Profit Picture 


63 Full Size Tools—Retail Value ... . . $207.30 
AMES Tool Merchandiser . . bie 40.00 


YOU GET... $247.30 
ee ee er 
Special Price on Merchandiser. . . . .. . 28.64 
Limited Time 10% Discount ; . 16.68 


(Catalog #AS60) you PAY : e i 149.99 


3 Steel-Lite (803) 

9 Bow Rakes (A14RB) 3 Spading Forks (ATLDA) 6 Garden Hoes (AG6'4) 3 Garden Spades (AGSD) 
3 Floral Hoes (AFHS) 3 Floral Spades (AFGS) 3 Floral Shovels (AFS3'2) 3 All Purpose Hoes (ASTO) 
3 Floral Spades (AFGSD) 3 Dandelion Weeders (ADW) 3 Turf Edgers (AFTSHD) 3 Speedy Cultivators (A3SC) 
6 Bulb Planters (BPD) 3 Floral Rakes (ATR8) 3 Garden Rakes (A14C) 3 Warren Hoes (AW7) 








BIG ENOUGH! STRONG ENOUGH! 


ye 
Holds ample supply Occupies only 7 square feet Rugged yet rolls easily 


HARDWARE WORLD 





SELF 
SERVICE 

















@ IDENTIFIES EACH TOOL 
CLEARLY 


@ SHOWS STOCK NUMBERS 
@ GENEROUS AREA FOR 
PRICING 


@ SAVES TIME WHEN 
RE-STOCKING 





AT 57 


Ames also manufactures the famous line of Ames Maid metal household furniture and the new line of Ames-Aire casual furniture 
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HOUSEWARES FESTIVAL PROMOTION SET Hassco Hardware 
Bought by Could 


DENVER—On September 27 the 
& Steel 


ge sale of Hassco Hardware 
FF. Supply Company, Denver, Colorado, 
, ‘ ; to Joseph B. Gould, Denver financier 
18 - beg , was announced. 


Gould purchased Hassco Hardware 
Company at a price of $1.5 million 
dollars from Allied Colorado Enter- 
prises of Boulder, which had operated 
the big wholesale hardware organiza- 
tion for the past two years. 
Current plans call for doubling 
Hassco personnel from 150 to 300 
people, with the addition of a com- 
plete construction materials supply 
service, modeled after that of Mater- 
ial Service Corporation of Chicago, 
one of the world’s largest building 
supply firms. The Hassco firm, pres- 
ently, is divided into several divi- 
HOUSEWARES FESTIVAL PLANS are outlined by K. B. Jacobsen (standing, sions. 
center), secretary-manager, California Retail Hardware Association, to rep- Gould, who has had extensive ex- 
resentatives of the eight participating non-electric housewares manufacturers perience in supply operations, said 
at a meeting in San Francisco. As part of a nation-wide promotion, manu- that the Hassco firm will be con- 
facturers’ reps in the West are conducting a window display contest. CRHA’s solidated into a single structure, a 
facilities are being used to coordinate the program. Representing the eight new building planned for the down- 
manufacturers above are (standing, from left): Harold Johnson, Rubbermaid, town Denver industrial area. Hassco 
Inc.; Bob Ristad, Corning Glass Works; Niles Herron, The Cal-Dak Co.; now occupies three structures in the 
Jacobsen; Howard Ruggles, Bissell, Inc.; and Jim Whitney, Ekco Products Co. Denver railroad-station area. 
Reps (seated, from left) are: Bob Huxtable, Hamilton Cosco, Inc.; Don Brown- No major changes in executive 
lee, Wear-Ever Aluminum, Inc.; Howard Fassett, Ekco; Bob McCarty, Cal- personnel are contemplated, Gould 
Dak; Gordon Andrews, Borg-Erickson Corp.; and Ted Short, Rubbermaid. told Hardware World. 


\ 
SS tl? | ALWAYS SELL GENUINE ; Ca 


“MOLLY 3°: = 


omnes 
Write for Free S = nowy CORP. 


Literature SCREW ANCHORS and JACK NUTS 
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Reading, Pa. 


stock the full line of 
Eppinger’s 's Genuine 


ardevies 


’ increase your profits 4 to 1. 
over 50 years of fisherman 
acceptance and confidence. 
Write for FREE catalog 


See BP AK SE Ge SR A 


Slaymaker offers * 
FREE RACK 


to display locks in 


StHLs 


ry See-Packed Locks Outsell Others as Much as 5 to 1 
§ Whether you use the free wire rack or display the 
. i board ounter or bin, you Il enjoy the 


—s 


fit you make with Slaymaker padlocks in 
SLAYMAKER LOCK co. “e LANCASTER, PAL LOU J. EPPINGER MFG. CO. 
Norld’s Largest Producer of Brass Padlocks 1757 Puritan Ave., Dept. H-11, Detroit 3, Michigan 


rr ge 
hes si crea at — REPRESENTATIVES on ~ : 4 - , In ae : A. © Seachem Ltd., Toronto 
or Details rele on RD 


tt 2 St ee 





MARSHALLTOWN TROWEL COMPANY oe MARSHALLTOWN, IOWA 
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IN MEMORIAM 





Charles S. Wills 

SEATTLE—Charles S. Wills, chair- 
man of the board of Ernst Hardware 
Co., has died. He had been with the 
company since 1929. 

Wills came from Detroit in 1904 
to become assistant treasurer of the 
Seattle Hardware Co. He later be- 
came treasurer of the firm and also 
was associated with other firms in- 
cluding the Stetson-Ross Machine Co., 
Seattle and Citizen’s Light Co., 
Ketchikan. 

Since 1955 wills had been chair- 
man of the board of Ernst. He also 
was president of Westlake Improve- 
ment Co., a subsidiary. He was a 
former director of the Seattle Trust 
& Savings Bank and a former vice 
president of the Marine National 
Bank. He had been active for many 
years in civic affairs. 


Samuel F. Worswick 


OAKLAND, Calif.—Samuel Friend 
Worswick, longtime Oakland hard- 
wareman, died here. Worswick was 
noted for his lectures on salesman- 
ship and as a sales counselor to the 
hardware industry. 

Worswick was associated with 
Taylor Instruments as a_ salesman. 
He has written a number of articles 
and a book on advice to sales people 
which are widely read. 

As a civic and Masonic leader, 
Worswick was widely known and re- 
spected for his work. 


FRED G. MORSE 

SALT LAKE CITY, Utah—Fred 
Gibbon Morse, 92, died here recently. 
He was former vice president and 
manager of Scott Hardware Co., Salt 
Lake City. A hardware businessman 
for nearly 70 years, Morse served as 
president of the Utah Retail Hard- 
ware Association. 


William L. Rogers 
ANAHEIM, Calif. William L 


Rogers, 65, died here. He was a 
partner in Pressel, Rogers and 
Pressel Hardware Store of Anaheim. 
Rogers is survived by his widow, two 
sons and three daughters. 





Yard-Man Names Rep Firms 


Yard-Man, Inc. recently named two 
representative firms here in the West 
as representatives for Yard-Man 
power mowers. 

Bloodworth & Janney Associates, 
1633 N.W. 21st Ave., Portland, Ore- 
gon, will cover Washington, Oregon, 
Idaho and Vancouver. 

Leonard Pill & Associates, Inc., 
1903 W. Ninth St., Los Angeles, Calif., 
will represent Yard-Man in California, 
Arizona, Nevada, New Mexico and El 
Paso, Texas. 
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NEW KLEIN TOOL POUCH 


CHECK THESE NEW FEATURES 


Molded in one-piece polyvinyl chloride. 


Strong, tougher than the finest leather. 


Unaffected by extremes in temperature, 
remains pliable even in coldest weather. 


Three plier pockets, two screw driver 
pockets, and a utility pocket for wrenches, 
skinning knives, other equipment. 


Here is a new electrician’s pouch at an 
amazing low price. One-piece construc- 
tion, hence no stitches or rivets to break 
out. Polyvinyl chloride is unaffected by 
water, oil or grease and requires no main- 
tenance. Drainage holes in all pockets 
prevent water collection. 





No. 5141 with knife snap 
List Price $315 
Dealer price $2.10 
No. 5141-LS without knife snap 


List Price $975 


Dealer price $1.83 











Order today from your supplier. Avail- 
able with or without knife snap. Size, 
8” wide x 10” high. 


DISTRIBUTED THROUGH JOBBERS 
Foreign Distributor: International Standard Electric Corp., New York 


moms ALE EN coon 


7200 McCORMICK ROAD + CHICAGO 45, ILLINOIS 
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INDEX TO ADVERTISERS 








(This index is published as a conveni 


and not as a part of the advertising contract. 
care is taken to index correctly and no allowance will be made for errors or failure to insert) 


Every 





Note: Figures in parentheses () refer 
to Inquiry Card Number which can be 
circled on inquiry card on page 48 
further 


about advertisement. 


when desiring information 


A 


American Push Broom Co., H. M. Knox 
& Co. Sales Div 


0. Ames Company 


Arvey Corporation 


B 
Barton Wood Products Co 


Bevins Bros. Mfg. Co 


Campbell Chain Co 48 


Champion DeArment Tool Co Second Cover 


WE DO AREAL 
BIG BUSINESS 
NOW - THANKS 


TO YOUR FULLER. 


John Charles Company 


Colorado Fuel & Iron Corp. 12, 13 


Cyclone Fence Dept., Amer. Steel & Wire 
Div., United States Steel 


Draper Maynard Co 


Lou J. Eppinger Mfg. 


Fuller Tool Co 


G 
General Steel Warehouse Co., 
The Grabler Manufacturing Co., 
John H. Griham & Co., Ine 


Gries Reproducer Corp. 


ALL MY DEALERS 
TELL ME THAT— 
AND LOOK AT ALL 
THE SPACE YOURE 


H 


Holt Manufacturing Co. 


I 
Irwin Auger Bit Co. (1) Front Cover 
K 
Mathias Klein & Sons 
Knape & Vogt Manufacturing Co. 


H. M. Knox & Co., Sales Div. of Ameri- 
can Push Broom Co. 


Krylon Ine. 


Chas. Q. Larson Co. 


Lewis Bolt & Nut Co. 


M 
Marshalltown Trowel Co. 
Robert E. Miller & Co., Ine 
Modern Tool & Die Co. 


Molly Corporation 


N 


National Rain Bird Siles & Engineering 
Co. 


0 


Ox Fibre Brush Co., Inc 


Q 


Quick Manufacturing Ine 


TOOL-A-MAT 


Red Devil Tools Third Cover 
Ss 

Sandvik Steel Inc., Saw & Tool 

Sequatchie Handle Works Ine 

H. B. Sherman Manufacturing C+ 

Slaymaker Lock Co. 


Swingline Ince. 


Trade Shows Ine. 


The must Val-A Company 
line for 
the Turnover 
Handbook 


ZZ, 
a me 


L-A-MAT , 
Get the story from your jobber togéy:! 


Warp Bros. (45) Back Cover 


X Washington Steel Products Ine 
Wilshire Manufacturing Co 
Trussen BEYER 
j G. F. Wright Steel & Wire C 
3522 Webster Avenue, New York 67 sins 4 


Fuller Products are made in U.S.A., England and other countries af the highest quality materials, by skilled 
craftsmen . . . designed for service . . . and rigidly inspected to preserve Fuller Quality and Reliability. 
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THIS LABEL 


This bright new label on Lewis Bolt & Nut 
packages means faster turnover, cleaner 
handling and increased profits. These clean, 
bright, zinc plated bolts and nuts resist rust 
and moisture, are a pleasure to sell . 
increase customer satisfaction because they 
last longer, handle clean and dress up each 
job. Watch for the Lewis “bright” label . . . 
it’s a sign of superior products. 


Regular suppliers to wholesale distributors since 1927 


BOLT « NUT 


company 


504 Malcolm Ave. S.E. + Minneapolis 14, Minnesota 


Clean to Handle 
Chromate Coated 
Longer Life 
Decorative 


Quality Controlled 


Oe 


Get the famous Lewis quality in 

zine plated or black in standard sizes 
from stock . . . including carriage 
and machine bolts, nuts, lag screws 
and industrial fasteners, all manufac- 
tured to ASTM standards. 


COPYRIGHT 1959 
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NOW in a new plastic squeeze bottle 
TEHR-GREEZE white fabric cement 


Same high quality patching cement in a handy 
plastic squeeze bottie that eliminates messy paddles, 


brushes, and waste. Easy to apply . . . Tehr-Greeze 
patches and repairs any material it can penetrate. 
Thousands of uses. Soild by leading jobbers and 
dealers everywhere. Comes in 2 02., 6 oz. and 16 
oz. plastic bottles. Also packed 
from 2 oz. to | gallon in glass. 
Write for prices and literature. 


Come in attractive 3-color 
counter display carton 
(12 to a package ) 


VAL-A COMPANY edi 


700 W. ROOT ST. CHICAGO 9, ILL. YA-7-9442 
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1959 WESTERN WHOLESALERS’ DIREC- 
TORY includes 185 wholesalers located in 63 
cities in 12 of the Western States. This 16- 
page annual directory gives valuable informa- 
tion about general line and specialty whole- 
salers who serve the retail hardware field. 
Each listing includes executives, territory 
served, types of merchandise handled, special 
sample display rooms, specialty salesmen and 
special services offered. Price $1.00. Send 
check to HARDWARE WORLD SERVICE 
BUREAU, 1355 Market Street, San Francisco 
3, Calif. 
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PROFESSIONAL BUILDERS 
A SAW HORSE BRACKET SET 


DESIGNED FOR You! 








No. 1424 
Quick-Clamp 


A BRACKETS 


For 2x 4or 
1x 4 Standard Lumber 
e SAW HORSES 
e SCAFFOLDING 
e BARRICADES 


At last! A rugged, heavy 
duty Saw Horse Bracket 
designed to withstand severe commercial us¢ 
e CLAMPS TIGHT — NO WOBBLE 
e NO NAILS OR SCREWS NEEDED 


e 100% SUPPORT OF CROSS PIECE 
e SETS UP OR KNOCKS DOWN IN SECONDS 


#1222 Brackets for 1x 2 or 2x 2 lumber. 
41626 Brackets for 1x 6 or 2 x 6 lumber. 


SPIN SPEED NUT 
Gives 7 to 1 Leverage 


See your Jobber or 
Write for Colorful 
Literature. 


Sterling, Ill., U.S.A. 
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HARDWARE CATALOGS 
Compiled — Prepared — Produced 
Specialists in Hardware cataloging. 
Write, phone or wire for information 
CATALOG GROUP, 420 Market 
Street—San Francisco, Calif. 


1959 WESTERN WHOLESALERS’ 
DIRECTORY includes 185 wholesal 
ers located in 63 cities in 12 of the 
Western States. This 16-page annual 
directory gives valuable information 
about general line and specialty 
wholesalers who serve the retail hard- 
ware field. Each listing includes ex- 
ecutives, territory served, types of 
merchandise handled, special sample 
display rooms, specialty salesmen and 
special services offered. Price $1.00. 
Send check to HARDWARE WORLD 
SERVICE BUREAU, 1355 Market 
Street, San Francisco 3, Calif. 
GARDEN HOSE—AUTOMATIC 
WASHER HOSE very competitively 
priced. Protected territories. Excel- 
lent profit potential for men = cur- 
rently calling directly on hardware, 
garden supply, department stores, etc. 
Give full facts first letter. Address 
Box A-957, care {ARDWARE 
WORLD, 1355 Market St., San Fran- 
cisco 3, Calif 


AHC Appoints VP 


ANAHEIM, Calif.—Roy C. Bolt 
has been appointed a vice president 
of the American Hardware Corpora- 
tion and general manager of the 
Kwikset division. In addition to his 
new duties, Bolt will continue in his 
present post as vice 
Kwikset Sales 
a subsidiary of Kwikset. 


president of 
and Service Company, 





Announcements in this section are inserted at the rate of twenty 
cents per word, including address or box number, with a minimum 
charge of $5.00 per issue, payable in advance. Send copy to 1355 
Market Street, San Francisco 3, California. 








HARDWARE STORE FOR SALE 
Complete line of Hardware, Paint, 
Gifts, and Homewares. Located on the 
Peninsula in the heart of Sunnyvale’s 
new downtown shopping area. Excel- 
lent long term lease. Gross between 
$175,000 and $200,000. Inventory $50,- 
000. Increase in gross has averaged 
over 24% first six months this year. 
Plaza Hardware, 283 S. Taaffe, Sun- 
nyvale, Calif. 


Seattle Hardware Man 
Elected Bank Trustee 


SEATTLE—Robert C. Lenfesty has 
been named a member of the board of 
trustees of the Washington Mutual 
Savings Bank, here. Lenfesty is presi- 
dent of Seattle Hardware Company 
and Hardware Properties, Inc., and of 
Inland Hardware Company in_ the 
Pasco-Kennewick and Richland area 
of Washington State. He is also a di- 
rector of Black Manufacturing Com- 
pany, Seattle. 





Here’s the kind of wire I want 


CRHA Western States Show 
Set for February 

SAN FRANCISCO—The Western 
States Hardware-Housewares Show is 
set for a three-day run, February 14- 
16, 1960, at Brooks Exhibit Hall, Civic 
Center, here. The event is sponsored 
by the California Retail Hardware As- 
sociation. 

Designed and tailored to guide the 
more than 5,000 retailers in the hard- 
ware, housewares variety and garden 
supply stores in the West who plan to 
attend, the show will stress the im- 
portance of keeping up-to-date with 
consumer demands in new products 
and the latest development in mer- 
chandising techniques and displays. 

With this theme in mind, manufac- 
turers will put their best foot forward 
when they exhibit in the 1960 show. 
K. B. Jacobsen, secretary-manager of 
CRHA and show director, reported 
that a complete sell-out of available 
exhibit space is predicted by January 
1, 1960. To accommodate increased 
demand for spaee, the entire Brooks 
Hall with 100,000 square feet has been 
made available to exhibitors. 

Features of the upcoming show in- 
clude the CRHA model store manned 
by store engineers, a chance for deal- 
ers to win an all-expense trip for two 
by jet to Hawaii, CRHA Western 
breakfast and a group tour of a lead- 
ing industry in the San Francisco 
area. The popular pre-show luncheon 
for exhibitors will again be held this 
year. Highlight of this event will be 
the judging and crowning of Miss 
Hardware, who will officially represent 
all of the exhibitors during special ac- 
tivities of the show. Official head- 
quarters this year will be the Whit- 
comb Hotel. 


Where's The Number? 


Due to mechanical limitations the IN- 
QUIRY NUMBER is sometimes omitted at 
the bottom of an ad. To find the inquiry 
number check the INDEX TO ADVER- 
TISERS on Page 62 of this issue. 

















Genuine 
Original 





Wonderful for all WOOD and METAL Furniture 
Glide Softly, Silently, Smoothly 


; o 3- wnmee DISPLAY BOX | 


Colorful . . . Eye-Catching. Sells on Sight 


One Set of 4 Contains | doz. cards of either 5%'', 34'' or I'' DOMES. DOMES have 
needle point nail. Case hardened steel, burnished nickel plated mirror 


on a 3-Color Card finish 
ee ee. Both Container and Cards in 3 COLORS 


1-1/16", 14", IW" 


New York 4, N. Y. 
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Only th 
houscam 


sells with a Choice of(eze) [ela 


FP-33 in choice of Candlelight Yellow, 
Caribbean Aqua, Silver Grey 


...and the “‘Rainbow Rack’’ is Free with 3! 


Candlelight Yellow...Caribbean Aqua...Silver Grey: here’s the Houseboy, 
America’s only floor polisher that offers a choice of sparkling, sales-boosting 
: colors! Show off the dazzling rainbow assortment on this money-making 
HERE'S A “Rainbow Rack’... FREE with your first order for three or more Houseboy 
CHRISTMAS machines. Rack is sturdy, compact—takes only 13” x 24” of floor space. 
PROFIT Red Devil supplies colorful zip-in display panels to promote sales, rentals, 
PACKAGE | special offers. 


It’s the FP33SD... Houseboy offers 13 top-quality features, including a rugged all-metal 
complete with 2 pol- 


ishing. brushes, 3 housing . . . fast, cooler-running 1% h.p. motor . . . full 12” path with counter- 
scrubbing brushes, 2 rotating brushes for stability. It’s attractively priced. Model FP33 lists at 
felt pads... plus $54.95. Model FP33S sells at $59.95—complete with 2 polishing brushes, 
eer ae 2 scrubbing brushes, 2 felt pads, plus RCA1 Rug Cleaning Attachment. 
push-button pump There’s a De Luxe model finished in heavy chrome plate at $69.95, complete 
action Automatic with extra brushes. You get Red Devil's generous dealer 
wi Dispenser for rug margin — one of the industry's best — on all Houseboy 


shampoo or floor wax. It’s appealingly packaged ‘ : > 
' 
for Christmas sales, and yours at a special price: units. Mail the coupon now for full details! 


only $39.00 per unit in lots of 3 or more. You can as 
offer this big $69.85 value at the bargain list 
price of $64.95, and get a hefty 6673% profit! Red Devil Tooks. Dept. HW-11, Union, N. J., U.S.A. 


For more details, clip and mail the coupon now 


ee ee ey ae 








Please rush me full information on Houseboy units and money- 
making accessories, plus catalog page on FP33SD Christmas Special 





ee 


% » Store Name——— 
Red Devil Tools. | «:-__—_ 
° Cy... ati 
UNION, N. J., U.S.A. 


World's Largest Manufacturer of Painters and Glaziers’ Tools—Since 1872 
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My regular jobber is 





IN NATIONAL, STATE AND LOCAL PAPERS 


PLUS |(TV)| NEWS—RADIO News & Weather 
] 1 All Working for You— 


BRINGING FOLKS INTO YOUR STORE FOR 


WARP’S PLASTIC WINDOW MATERIALS 


SHATTERPROOF 





Let customers know your store is headquarters for Warp’s... LASTS Fon veABs 
run ads in your local pape 





te 
can Fitx 0.6, © She ee et 
as bes 
on & Fate the a Yo ee OUm LOCAL HARDWARE O09 
erat Mester Te Be tase Yew Gap ae Ptacens 
Comme FPO Gare 


Unsolicited letters from we starr been selin War 
dealers in every State in 

the Union are positive ening & product 
proof of the wide prefer- ey omy Store, Portage, Wis. 

ence for Warp’s top qual- oe ave 


a . * ° “We buy Warp’s and only Warp’s. We feel they have a qual- 
ity line of plastic window ity we can boast about and need make no apologies.” 


materials. Hpurghh Wer Mrs. C. D. Sellers, Sellers Hardware, Des Moines, lowa | 


a President 


(which is when 
t to be a very 











‘; ho knows Warp’s is best!” ; 
A geweapert High Falls Hardware Co., High Falls, N. Y 


od 
and are pleases 
n 
your products many 3 
UV ” 
nce. 
quality and pf! 
que 


rth Hardware 


ald 

“We have solu 

with their fine Co., Inc., Ayer, Mass. 
H, B. Wentworth, Wentwo 

“We have been handling Warp’s Products for years 

in our store, as we have been in business since 


: ials for year 
1924. Sometimes the jobber substitutes some other FIRST WITH USERS “we have sold your window — y 
brand, but it goes right back again.” gay that you make 2 fine procur'. 


Era, Michigan 
A. E. Deterding, (Hardware Dealer), Ruskin, Nebraska FIRST WITH DEALERS Henry Postema, Postema Brothers, New 


SINCE 1924 TOP QUALITY 


PLASTIC WINDOW MATERIALS 
For Storm Doors, Windows and Porch Enclosures 


PACKAGED STORM COVERS 


Complete Ki Jihy- Pant 
_ Only the Genuine pos FEY tan / 


has the Name OS ns 55 
“Warp’s” Branded wet =o 


7" X 3¢ Heavy Duty Trans- 
on the Edge Storm Window Kit parent Plastic Sheet, 21’ 


of Molding and Package 
of Nails. Packed 24 to 
Attractive Counter Mer- 
chandiser. 


s, and will 





<7] NATIONALLY OE ott ; 
see | ees 724 Pane 
to ~ egal ; = = Window Kit 42 


36” x 72” Plastic : 

Sheet 18’ Fibre Mold- 

ing. One full size 2 Sheets Plastic—72” x 
Storm Window, packed 36”. 36 Feet Fibre Mold- 


2,3 , ' 3 
di : pote F in each colorful box. ing. 2 Packages of Nails. 
: . i a ; 
only 35 lin. ff. : f Sesion + Sens ackaged in snappy 3 co 


or plastic envelope. 
= . ~ ok ad mer 


Carried by Reliable Jobbers Everywhere 


The Pioneers «+ Established 1924 


cers of To vality Plastic Window Materials CHICAGO 51, ILL. t 











